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i ABSTRACT

MARCHING TO A DIFFERENT DRUMMER:
' MILITARY WOMEN IN POPULAR AMERICAN MAGAZINES
by
;’ Carolyn Sue Chorak

E Master of Arts in Mass Communication

In 1984, there were approximately 190,000 women
i serving in the American armed forces, an increase of
almost 350 percent since 1972, As barriers to their ser-
vice lifted, women rapidly moved into areas previously
i reserved only for men: entering military academies,
serving on ships and performing a wide spectrum of non-
f traditional jobs.
' ) oo Heretofore, no attempt had been ma@e to_examine the
. media's image of thesébwo&éﬁ;: Tﬁefefor;;.this th;;is‘éas
f designed to provide an analysis of the coverage of women
i in the military through a qualitative content analysis of
popular American black, general-interest, specialized,
women's and news magazines from 1975 to 1985. It was con-

) structed to examine the amount and subject of the cover-

age, as well as to determine stereotypical presentations.
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The results of this analysis clearly indicate that
women in the military did receive consistent coverage
throughout the period; however, there was considerable
variation within the magazines' content which reflected
their perceptions of the issues, with news magazines
providing the broadest coverage. -It was found that the
majority of coverage in black, general-interest and news
magazines was event—induced;ﬁincreasing significantly to
coincide with key events within military history, while - <
coverage in women's and specialized magazines tended to
reflect circumstances arising from the events rather than
the events themselves.

Overall, the coverage was not as stereotyped as
expected; however, the tendency to discuss women's marital
status or personal life was present in black and general-
interest magazines and in some women's magazines. The
news and specialized magazines were relatively devoid of
stereotypes.

The coverage was not representative of women's
military service with its large emphasis on women officers
and women serving in non-traditional positions. Addition-
ally, the coverage was not consistent in that many issues
related to women's service were not uniformly discussed in
each magazine group nor were some important issues men-

tioned at all.
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CHAPTER I

INTRODUCTION

Amazon, WAC, WAVE, goblett, patriot, heroine, sol-
dier, sailor or marine. Whatever they are called, be it
acronym or slander, women have not only served in the
American military since this country's inception, but have
fought and died championing its causes.

On May 15, 1942, with the establishment of the
Women's Army Auxiliary Corp (later to become the Women's
Army Corps), women, for the first time, received official
recognition as bona fide members of the United States
armed forces. In all-women units, they served alongside
men all over the world.1

On March 21, 1979, segregation symbolically ended
when the Women's Army Corps was dissolved and the last of
the armed forces all-women's units disbanded. With the
integration into previously male units, military women are
on their way to true equality within the military domain.2

Similarly, as women's role within the military
evolved during that period, women's role within society
began to change from that of traditional homemaker to one

as a more discernible member of the American workforce.3

.............................................................
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Throughout the late 70s and early 80s, the media witnessed
and reported on these transitions, Just as women through-
out society were moving away from traditional roles into
male bastions of power, military women entered an environ-
ment bound by tradition and fraught with a pervasively
masculine attitude. The media's presentation of these
changing military women was the subject of this study.

Specifically, this thesis examined and analyzed the
coverage of women in the military in popular American
magazines from June 1975 to June 1985: 98 articles from
28 American general-interest, news, women's, black and
specialized magazines. This time period was chosen tc
provide an overview of the coverage as military women
moved from segregated to integrated members of their
society. It allowed for an examination of coverage pre-
dating the dissolution of the Women's Army Corps and of
the integration process itself, as well as an analysis of
current status.

It focused on patterns of stereotyping present within
individual magazines and "“types" of magazines. Various
studies which have examined the sex role presentation of
women in different media discovered that women have most
often been portrayed as traditional homemakers displaying
traditional gender-based stereotyped images.4 They are
often described as passive, emotional, excitable, and

overly concerned with appearances.5 This thesis sought to
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determine if women who have chosen a non-traditional,
masculine, aggressive environment and career field are
subject to the same stereotypical presentation.

The following research questions, which naturally
flow from this focus, were addressed throughout this
study:

1) To what extent has the subject of women in the
military been covered by American magazines? Has that
coverage been predicated upon significant "events"?

2) In what way, if any, did the coverage change
during the ten year period? Did coverage during the 70s
depict servicewomen in a negative light and did that pre-
sentation change during the 80s? Were changes consistent
within various magazines?

3) 1In what way, if any, did American magazines uti-
lize stereotypical labels or produce stereotypical images?
What were they? Were stereotypes focused upon the mili-
tary aspect, the woman aspect or both?

4) 1In what way, if any, have American magazines
editorialized their coverage? Have patterns of editorial-
ized versus straight news reporting been consistent
throughout the time period studied for individual or types
of magazines?

5) 1In what way, if any, did the coverage of military

women parallel that of the military coverage in general?

What are the differences, if any? Was the coverage char-
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6) How has the coverage differed within the various
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types of magazines? Were feature articles more prevalent

r
t

in women's, black or general interest magazines? How has
the play within these magazines differed? How many and
what kinds of articles received cover play?

7) What differences in coverage, if any, were exhib-

ited in articles by male versus female reporters? How

were these differences exhibited?

8) What issues have received the most coverage?

7 What subjects were covered? Were these issues and sub-
b jects consistent within magazines?
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Answers to these guestions should add to our under-
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standing of society's perceptions of women in the military

(Y

and provide insight into magazine presentation of women in -
non-traditional occupational roles during this ten year .
period.

The subject of women in the military is still a some-
what controversial issue. As a mirror of the evolution of
women in American society, any study addressing the topic
becomes important. A study of the media's presentation of
those women takes on an added significance as the media so

often are responsible for setting the communication agen- N

das of the American people. p—
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Magazines have long had a powerful influence on
Americans' lives and have been important shapers of public
opinion.6 Today they are read by approximately 75 percent
of Americans 18 and over.7 Magazines differ from other

media because they are meant to be retained. Unlike news-

papers that are tossed away as soon as they are read or
television that flickers across the screen, and then is
gone, magazines are kept. They are coffee table decora-
tions that can be picked up and read by more than one mem-
ber of a household. Use of color only increases their
impact.

The magazines which will be examined in this thesis
encompass an unusually large and varied scope. Ranging
from the straight news format of Time and Newsweek to tra-

ditional women's magazines such as Woman's Day and

Mademoiselle to specialized and popular magazines such as

People and Psychology Today, the 28 magazines utilized for

this study have a combined circulation of over 45

million.8 They are regularly seen and read by business

men and women, armchair psychologists, housewives, femin-

ists, teenagers, science enthusiasts, political activists

and virtually every other element of mainstream society.
Magazines' effects and influences are as diverse as
their audiences. Some magazines studied in this thesis,

such as People, are primarily designed for their

entertainment value and make little attempt to influence

...............................................
-----------------------------------------
.........................................




public opinion. Others, such as The Progressive, provide

a discussion and analysis of important issues of our time.
Black magazines not only provide a forum to highlight the
achievements of the black population not found elsewhere,
but promote black-owned businesses and black consumerism,
Women's magazines provide service information on the home
and family, counseling, political information and fashion.
News magazines are a vital source of news and information
for millions of American and foreign readers.g

Magazines are reflective of society. They provide a
chronicle of changing social conditions.10 Therefore, a
study of this diverse group of magazines during a period
of turmoil within the women's movement and the military
was especially important.

In 1971, there were approximately 40,000 women in the
United States military. In 1984, that figure had risen to
over 190,000 making the United States the acknowledged
world leader in the utilization of women in their military
forces.11 Despite these figures and the increasing num-
bers of women moving into non-traditional military occupa-
tions, there have been no formal studies of the media's
presentation of women in the military.

The majority of the American population has little
direct contact with the military and must form opinions
about its policies and personnel based upon the media's

presentation of it. For this reason, the media's por-
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trayal of the military is responsible, in large part, for
the development of American attitudes, perceptions and
prejudices about the military in general and, conse-
qguently, women in the military. The average American may
not ever step foot onto a military base or meet a military
woman, but because of the media's influence and high level
of credibility, they will believe what the newscaster
tells them about the military. An article in a magazine
may provide the only image of the American military woman
they ever see. Thus, there was a need for this examina-
tion.

Several hypotheses were constructed to assist in this
examination. They were based on the focus and research
questions of this thesis and upon the literature searched
as background material:

1) The coverage of women in the military in American
magazines examined in this study will be sporadic through-
out the ten year period, but will increase significantly
to coincide with key events within military history such
as admission of women into the military service academies.

2) The subject of the coverage will change through-
out the time frame, initially focusing upon women in the
military as a whole unit, but changing to profiles of
individuals within the last three years.

3) Magazines featuring profiles of individuals will

tend to depict military women in a stereotypical manner
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through a discussion of appearance characteristics rather égg
than performance characteristics. This trend will not -
change over time. 3&3
4) News and women's magazines will concentrate their \Sﬁ
coverage on the broad spectrum of the women in the mili- -
tary issue while other types of magazines studied will E‘:E!E{:
offer "softer," more personalized feature articles. Black gﬁé
magazines will depict images of positive, successful mili- iii
tary women. Men's magazines will depict women as "soft" E&EZ
in contrast to their harsh environment and "coarse" male ;E;
counterparts. i:;
5) The coverage of women in the military will con- E;g
centrate primarily upon personal and social aspects and Eﬁ%?
will not be characterized by the intense press scrutiny e

normally associated with military reporting in general.

6) Male authors will focus their reporting on the k}ﬁ;
problems military women are experiencing adjusting to

their environment. Women reporters will focus on the

successes the women are enjoying in their new careers,

These hypotheses were tested through qualitative con-

—
tent analysis, which allowed for the examination of verbal ;ﬁw
and visual messages contained within each article, ;:
Research questions were addressed and hypotheses tested ;::
through a review of all articles addressing service women if&i
located through a search of Reader's Guide to Periodical ?EE

NS

1Y

Literature and the Magazine Index between 1975 and 1985.
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& To ensure a more thorough appreciation for the issues

involved in this study, some essential background informa-

'
[4

tion is necessary.

Traditionally, service in the military of the United

(22470

States (as in most other countries) has been thought of as
a masculine endeavor. For most Americans, the concept of
women in the military is an idea which has not yet been
fully accepted. Historically, however, women have always
had a place within the military structure. In fact, dis-
guised as men, women have served in a combat role in every
war this nation became involved in prior to the twentieth
& century.12

The Women's Armed Services Integration Act of 1948
established standards and ceilings of recruitment and dir-
i: ected the utilization of women until 1967 when changes
were made which expanded women's roles. It was in 1972,
- however, that the decision was made to increase the pro-
portion of women in the armed services. And, in 1979, the

last of the all-women's units was disbanded.13

Women now constitute approximately nine percent of

4 Gith the

the U.S. military's personnel strength.
exception of direct combat positions (in which they are

3 prohibited by Congress from serving), women are assigned

__
AR

to all military occupational specialties--over 80 percent “5'

)

of all jobs.1 These figures have stabilized within 1:
“~
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recent years and there is no reason to expect that the
trend toward expanding roles will reverse itself.16
For the majority of the population, the military is
just too vast or technical an operation to fully compre-
hend. Americans, therefore, rely heavily upon national
and local media to interpret and explain their defense
system.17
It is hard to imagine any two institutions in Ameri-
can society that philosophically, at least, have less in
common than the journalistic and military professions.
One is devoted to public disclosure while the other often
operates in utmost secrecy. The press is the military's
natural antagonist--the military frequently views the
press as its enemy. This natural antagonism is compounded
by the dearth of trained full-time Journalists specializ-
ing in military affairs.18
The press's relationship with the military has
deteriorated since the mid-70s when, at the height of
America's involvement in Vietnam, the two organizations

were in direct conflict.19

The open hostility and dis-
trust generated between the two during Vietnam, culminated
with the military's imposition of total press censorship
of the Grenada invasion in 1983. The result is reduced
military credibility and open skepticism by the press with

wariness on all sides.20
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The media's relationship with women has also under- ROSA
gone changes. For two decades, from the mid-50s through

the mid-70s, males dominated the media not only in number,

but in symbolic presence.21 Women routinely were pictvired }i&r

in stereotypical roles of mother and homemaker and were

NS RAARTADTADN

generally viewed as passive and dependent upon the males

in their lives.Z22 1;5;

. Those middle-class women who were shown working nor- ...
N mally were not "serious" about their careers, opting to E;ﬁ?i
give up jobs in favor of their families.23 And, those who :Ef?
i did work were shown as subservient to male superiors.24 fgi;
Despite the fact that during this time period women's par- §§E¥
ticipation in the work force doubled, the "typical" woman %ﬁgé
I was not portrayed as working outside the home.25 ﬂwhﬁ
E: Recent studies indicate that this image of women may 35;%
?: be changing as traditional sex roles receive less social é&gé

. support.26 The media, followers rather than innovators,

are slowly changing their presentation of women to more
27

closely reflect society.

One medium which has had a pervasive influence upon
_ our society is the magazine. It is unique among the media
{f because,by its very nature of offering long, in-depth ;}
i_ articles,it is read more attentively. Magazines are kept :
i and passed from one person to another.28 They have been iéii
i, creators of cultural interests by exposing their readers E%;E
i; to new ideas.z9 ?\ﬁh

-------------------------------------------------------------------------------------------
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Over the last two decades, the magazine industry,
too, has undergone serious alteration. Higher levels of
affluence, education and leisure time coupled with the
advent of television resulted in a fragmentation of the
mass audience and the virtual disappearance of the mass
magazine.30

Still, the magazine industry is a healthy one with
more periodicals issued in the United States now than ever
before.31 Over the last decade, magazines have shed their
"mass media" label and have gained strength by providing
increasingly specialized information to their readers.32
Indeed, many of the magazines which were examined in this
thesis are highly specialized.

Because the military has a language all its own,
military terminology is often unclear to the uninitiated.
For that reason the following definitions are provided:

1) women in the military - all enlisted, commis-
sioned, or warrant officers on active military duty or
members of the National Guard or reserves. This defini-
tion does not encompass family members of male service
members.

2) Enlisted - members of the armed forces ranking
below a commissioned or warrant officer. Comprising the
majority of the military personnel structure, they are the

"working force" of the armed forces. Enlisted personnel




provide the skilled and unskilled labor and first line
supervision necessary to run the military.

3) Officers - members of the military service
ranking above an enlisted servicemember and holding
positions of authority or command. They are generally
acknowledged as equivalent to the managers and executives
of civilian corporations.

4) Sexual stereotypes - strongly held, oversimpli-
fied beliefs that males and females, by virtue of their
sex, possess distinct psychological traits and character-
istics.33

Time and practicality limited the scope of this
study. This thesis only examined coverage of women in the
military in particular magazines during the period 1975-
1985. It did not attempt to present a detailed historical
overview of women's coverage. It only examined media
coverage of women in the military and did not examine
specific controversies surrounding their utilization.

This chapter is followed by a literature review which
will examine literature pertinent to this study. This is
followed by a chapter outlining the methodology used which
describes, in detail, how the data was gathered. This is
followed by background chapters on women in the military,
media coverage of the military and of women, and the maga-

zine industry, then by three chapters detailing signifi-
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cant data and findings and a chapter which offers conclu-
sions and a discussion of the findings.
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CHAPTER II

LITERATURE REVIEW i};
o

This chapter is divided into four sections for the -
purpose of clarity and convenience: introduction; analy- :Li

sis of indexes and abstracts; analysis of books and arti- E
cles; and conclusions. S?
Introduction ?.;
The literature collected during this literature é -
search has been divided into five general categories for -
discussion in this chapter: women in the military; media fi&;

coverage of the military; media coverage of women; maga-

zines; and content analysis. -~
Because different publications were found to be more

productive for different areas of this study, it is not

possible to label only one or two as the most valuable. —

Books were unquestionably the best source of informa-
tion on content analysis. Books and journals were the jéf
best source on women in the military and media coverage of ;ﬁ;

the military, while journals and magazines were of most

help in locating literature on media coverage of women and

magazines, =

18

...................




A

,' The Humanities Index and Communication Abstracts pro- 'f‘ﬁ&
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a0 Abstracts was extremely useful in locating literature
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about media coverage of women. And, the Index to Media

Report to Women provided two sources invaluable to this

study.
Although a laborious affair, the search of the tables

of contents of Journal of Communication, Journal of Broad-

casting and Columbia Journalism Review from January 1970

to April 1985 and Washington Journalism Review from Octo-

ber 1977 to April 1985 provided a wealth of material.

All literature cited in this chapter which was not
personally owned was located in the Oviatt Library and the
South Library of California State University, Northridqe,
the Journalism Library of California State University,

Northridge, the University Research Library of the

University of California, Los Angeles, and the Ventura jkﬁjﬁ

County Library in Simi Valley, California.

Analysis of Sources

Indexes

Overall the Humanities Index, which is a quarterly

and cumulative listing of articles addressing social and
cultural activities, was the most useful index for this

.2 study, yielding the largest quantity of literature. This
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is a particularly strong source of literature for subjects f{v
LW 'h‘

' dealing with the mass media and women. A

- r:?:‘
Literature pertinent to this study was found under &;5

s T
- the following subject headings: mass media; government el

2 N

and the press; journalism; periodicals; United States -

- Department of Defense - press relations; reporters and ;Eiﬁ

reporting; journalism and politics; servicewomen; and {?i?
women in the media. The dates searched were 1974 (the 7

inception of the Humanities Index) to December 1984.

Social Sciences and Humanities Index once included

the Humanities Index and Social Sciences Index as one

reference. It consequently was helpful for locating older
material. The same subject headings utilized with the

Humanities Index were used in this case. Dates searched ——

were March 1971 to August 1976 (the date it ceased publi-

cation). i#?
Journalism Quarterly Index has been published in ;¢7
] three volumes which cover the journal's entire publica- ';g
tion: Volume I - 1924 to 1963; Volume II - 1964-1973; and a
Volume III - 1974 to 1983. All articles published in ;ﬁe

Journalism Quarterly are listed by author and subject. 1It ;f

was a valuable resource for this study, particularly 3}
- within the fields of media coverage of the military (World ;;;
;_ War II, Korea and Vietnam) and media coverage of women. ?E?
i The topic areas searched within this index were: ;;-
- content analysis; criticism and defense of media; freedom :;;
3
v




of the

press; magazines; war and the press; public rela-
tions; and press and society.

Resources in Education (ERIC), published monthly and

annually, is an index to information on a wide variety of
topics as reported within an educational framework. As

such it is an excellent resource. Subject areas searched
included women's studies, periodicals, media appraisal,

media bias, media research, media government relationship, rem e
media roles, press opinion, press role and military. %ﬁ:f
Dates searched were January 1970 to December 1984. :ivi

The Los Angeles Times Index, New York Times Index and .

the Wall Street Journal Index were searched from January

1970 to February 1985. Although all three indexes yielded
articles on magazines, the overall results were sparse. -

ﬁ' Subject areas searched were: 3journalism; press; news and

news media; mass media; magazines; women; and armed ser-

vices.

| &
(l
L :‘ '

Reader's Guide to Periodical Literature is a semi- ;f;-

monthly, monthly and annual index of articles in popular
United States periodicals. Articles are indexed by f—q
author, subject or title, and are of a general nature.

Categories are broad and although of use to locate data

LJSNEERaL Janees

- for analysis in the thesis itself, it did not provide much ——
i assistance in the gathering of literature for this study. :éf.
ﬁ: Subject areas searched were: servicewomen; mass %:?
o oo

media; press; journalism; military; women; women's maga- —




zines; and men's magazines. Titles of the 28 individual
magazines utilized for this study were also searched.
Dates searched were July 1970 to December 1984.

The Magazine Index is a microfilm subject index to a

wide variety of both popular and technical periodicals.

Similar to Reader's Guide, this index offers articles of a

popular nature. Updated monthly, it offers periodical
listings covering the past five years (February 1980 to
June 1985). As it is an excellent source for current
information and conveniently packaged, it is a good start-

ing point. As with Reader's Guide, however, it was of

little help in the literature search yielding only one
useable source.

Subject areas searched were: women in the military,
United States military; media; mass media; journalism;
periodicals; magazines; women's magazines; and women.

The Popular Periodical Index, which supplements

Reader's Guide by listing periodicals not indexed there,

was searched from 1973 to June 1984. However, only one
article relevant to this study was located. Subject areas
searched were: women; military; mass media; journalism;
servicewomen; and periodicals.

Similarly, utilizing the subject headings news
reporting and print - magazines, a search of Topicator
from 1973 through 1985 yielded two articles on the media's

coverage of the military.
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Public Affairs Information Service (P.A.I.S,) is a i;:}
subject listing of books, pamphlets, articles and govern- ::f;
ment documents within the areas of political science, eco- :E?ﬁ
nomics, law and public affairs. It addresses specific i};ﬁ
RSN
aspects of the broader topics and is a particularly strong e
source for literature dealing with the government; however ;E;é
it is a very selective index, preferring to concentrate on .fﬁg
controversial issues. Although it was expected that it ;i:;
would provide a large guantity of information on the mili- Egi?
tary and journalism, it was surprisingly lacking. Two ;é;é
articles were located through this index which were rele- ;v;f
vant to this study. Ei?a
Subject areas searched were: mass media; press; E. :
journalism; periodicals; government and the press; women's ;;T;
periodicals; reporters and reporting; service women; oy
United States - military policy: press coverage; and Esi
women, Dates searched were from October 1965 to December ;:%;
1984. \
Business Periodicals Index, a monthly and annual ES?;
index of business periodicals, was helpful in defining .;f;
advertising trends, marketing and financial status of the .;
magazine industry, and provided excellent source material s E

on specific magazines. Generally it was useful as it —
indexes several journalistic publications not found i;;i

elsewhere, such as Editor & Publisher. The many magazine

..............
........................




articles located through this index were instrumental to

the study.

Topic areas searched included servicewomen, periodi-
cals, men's periodicals, women's periodicals, black perio-
dicals, women, mass media, and the 28 individual magazine
titles utilized in this study. Dates searched were from

1970 to March 1985.

Similar to the Magazine Index, but concentrating on

business periodicals, is the Business Index. It is a

microfilm subject index which covers a three year period
(January 1982 to March 1985). Topic areas searched were
identical to those in the Business Periodicals Index. As

it indexed one source (Advertising Age) which produced a

wealth of information on magazines, it was very useful.

Index to Media Report to Women is published in both

annual and cumulative five-year editions (1972-1976 and
1977-1981). Articles, which are indexed by subject,
encompass widely diverse subject matter. It was an excel-
lent tool for locating vital material about women in the
media and women in the military not listed elsewhere.
Topic areas searched were: advertising; language

usage; media change - portrayal; media philosophy; books
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noted; stereotyping; discrimination; magazines; options;
~onTA
working women; women's issues; and ridicule of women by ;;&i
R
2

i)
'.I’
€,

»

“r
v
&4,
L ". M
.
- .'.‘.";J"J

media. Dates searched were from 1972 to 1984,
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Several other indexes which were presumed to be of
importance to this study were searched without productive
results: Access (1977-84 under topic areas: women in the

military; media; mass media; and periodicals); Biblio-

graphic Index (January 1974-August 1984 under topic areas:
military; mass media; periodicals; press; and the armed

forces in mass media); Alternative Press Index (1975-84

under topic areas: periodicals; women media image; black
media image; sexism in the media; and racism in the

media).

Abstracts

Communication Abstracts, a listing of scholarly works

within the mass communication field, is indexed by both
subject and author and offers a brief abstract with each
citation. It is an excellent source with specific subject
categories not found elsewhere such as media stereotypes
and media coverage. It also provides valuable literature

on research methodologies. Communication Abstracts pro-

vided a wealth of literature for this study.

Literature pertinent to this study was located under
the following subject headings: media stereotypes; con-
tent analysis; media coverage; press coverage; military;
magazines; women; women and the media; and women's repre-

sentation. This abstract was searched from January 1978,

when it began, through December 1984.
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Women's Studies Abstracts also proved to be an

invaluable assistance in this research. It is a quarterly
listing of scholarly works, conference reports and books
dealing with all aspects of information dealing with women
to include social, physical and psychological evaluations.

Subject areas searched were: United States military;
military; soldiers/sailors; media stereotypes; women's
representation; and magazines. Dates searched were from
1977 (its inception) to September 1984.

The "Articles on Mass Communication" section of Jour-

nalism Quarterly was another excellent resource being

extremely useful in locating a number of key articles,
This section, included at the back of the journal, pro-
vides a subject listing of current articles within various
media-related areas. Topic areas of particular assistance
were the "magazine" and "women and the media" categories.
Dates searched were 1970 to Summer 1984,

Journalism Abstracts is an annual listing of mass

communication-related master's theses and doctoral disser-
tations. The research is listed under broad major head-
ings. This is an excellent resource for locating research
not listed elsewhere. Several works were located through
this abstract which, upon examination, were not particu-
larly useful. However, it did produce one thesis that was

of assistance.
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Subject areas searched were: women and media con-
tent; content analysis; magazines; military; government
and the press; special minorities; criticism and defense
of the press; and miscellaneous. This source was searched
from 1963 to 1983.

Several other abstracts were utilized for this

research with no productive results: Dissertation

Abstracts International (1973-80); Studies on Women

Abstracts (from its inception in 1983 to April 1985); and

Sociological Abstracts (1970-April 1985).

This literature search was completed without undue
problems. Most sources were located with ease, the major
problem being the lack of scholarly material published
about the media's relationship with the military in sev-
eral fields. As will be further discussed, much of that
material was too specific to provide the broad overview

that was needed.

Analysis of Literature

j Women in the Military

It is well documented that women have served in the
United States military since this country's inception
; (albeit sometimes illegally). Within the past four
decades, both the numbers and roles have increased drama-
tically. In order to more fully understand the complex

issues and controversies involved in a study of women in

......................
..............................................
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the armed forces, it is important to have a solid basis of
information from which to draw. It is imperative, there-
fore, that prior to conducting research and formulating
conclusions about the media's image of women in the mili-
tary, there must be an understanding not only of the his-
tory of the force, but its composition and problems as
well.

Three sources trace the history of women's service
that is essential to this thesis as background. Mattie
Treadwell's 1954 history of the Women's Army Corps is the
definitive sourcebook for study of women in the military
and is cited in nearly every other research work in this
field.1 It traces women's integration into the military
and probes their utilization, problems, training, and
service through World War II. It is an invaluable tool
for this research offering particularly candid insights.

Likewise, Jeanne Holm's 1982 review of women in the
military is important not only because she was the highest
ranking woman in Air Force history prior to her retire-
ment, but also as an update on women's integration into
the military since World War II.2 By placing military
changes within the context of society, the book also
sparks debate on current issues affecting military women.

And, finally, Linda Hewitt's 1974 history of women's
service in the Marine Corps provides information which

adds to the historical foundation of this subject.3

...........................
.........................
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Several sources discuss women's current status in the
military and examine problems faced in the integrated ser-
vices. The first of these is Helen Rogan's examination of
current military life, which is a realistic appraisal with
insights gained as a result of the author's study of
enlisted women in basic training and the women cadets at
West Point.4 Because it is a gritty, realistic portrait
from the viewpoint of the soldier in the trenches rather
than from an authoritarian figure, it is especially use-
ful.

Similarly, Michael Rustand's book studying current
conditions at an American Army base in West Germany
attempts to describe both problems experienced by the
American forces as well as the additional problem for
women in an all-male society, paralleling the focus of
this thesis.” The author's anti-military bias is somewhat
disconcerting; however, it does not negate the value of
his research.

Martin Binkin and Shirley Bach's 1977 book, published
by The Brookings Institute, provides an excellent discus-
sion of women's place within a military organization and
examines institutional attitudes, economic opportunities,
effectiveness and assessment for increased utilization.6
As with the Rogan and Rustand books, it is particularly

important to this study as it examines the same process

(integration) and the same time frame.




With a similar theme, the Department of the Army's

Women in the Army Policy Review analyzes policies as they

relate to the Army mission, capability and utilization of
females.7 This has significance as it formed the basis of
drastic policy changes affecting the military organization
which are still in the process of implementation. It is
useful for background as it explains the military view-
point on women in the service.

Two other studies focus on utilization and perfor-
mance of women in the military. Mady Wechsler Segal's
1978 article on the policies instituted as a result of
women's expansion into non-traditional roles is particu-
larly useful for its examination of the types of women
drawn to military service.8

Likewise, Jack M. Hicks' 1978 article on the utiliza-
tion of women in the Army, is useful for its information
about the motivations of women who join the Army.9

For a current official update on women's role within
the military, a Department of Defense study is especially

useful.10

Its primary strength is as a statistical back-
ground on which to evaluate other data and information
about women's status.

John Woelfel's 1981 article focuses on two studies

']

"‘-fn/:"-/r""

used extensively to determine United States Army policy on

o

women and their integration into previously all-male envi-

..'.
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ronments and non-traditional roles.11 Along with Janice
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Yoder's 1983 counter-opinion, it offers an excellent dis-

cussion of stereotypical attitudes.12

These are two good
sources.

Several other studies also discuss women in the mili-
tary in conjunction with changing roles in society and are

directly related to this research.

Quite a few recent studies are devoted to an examina- RIRSR
MELICL Y

tion of the integration of women into the military through .. “’
a focus on the military service academies which began o ?

admitting women in 1976. Harold Cheatham's article finds
é‘ a positive change in male attitudes and perceptions to

women through 1983 at the Coast Guard Academy.13 Jerome

Adams' study of West Point produces similar results, but

also examines the personality characteristics of all

applicants to determine correlations of certain leadership

and aggression traits between men and women applicants.14

As both studies specifically address stereotypical lan- —

guage and sex-roles, they are useful not only for their

:

findings, but their methodologies as well. 4
L

Three other studies of the military academies provide -~ -4

a more in-depth look at the first women who were admitted. :5‘3‘

Robert F. Priest, in a study of West Point, described the

, changes made to implement the policy admitting women. His
study is of primary value for its discussion of the socio-

economic backgrounds of the women who entered the academy

15

in 1976. Kathleen P. Durning's study of the Naval

.............................
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6

Academy1 and Myrna Rottman's examination of the Coast

Guard Academy17 also contribute to the knowledge about the

types of women entering those academies. As much of the ;ﬁ&:
A
A

data used in this thesis focuses on the admission of women };ﬁ.
22

to the military academies, these articles serve as v
RS

background upon which to judge the coverage. ﬁjj
Nancy Goldman links the changing role of military

women to changing definitions of military roles and -
18 ,

women's societal roles. Although it is limited in that

it is based primarily on interviews and research of only

64 women officers, its discussion of the military's rela- v
tionship with its surrounding population is of importance |
because it presents societal attitudes reflected in this
study. -
Cynthia Enloe's 1983 article presents the results of :
the Amsterdam conference on the conditions and status of
19

women in other NATO countries. It is useful as a com-

parative tool in the study of United States military women

as it delineates different roles and perceptions held by

different societies, -
Another article on that same conference by Jennifer

Tiffany seemingly distorts the purpose of the conference

by turning it into a platform for peace.20 The article is :w;

subject to unsubstantiated conjecture and uses reverse sex ;Elj

discrimination., 1Its value to this study lies in its oppo- ffi

- - . - - - . - . -~ - . ~ - - - .~ . - .- ..‘.‘ -
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site viewpoint--its contrast to other sources used in this
study.

The women veterans' neglect by both the government
and the public is reviewed in June Willenz's 1983 book.21
It is valuable not only as a background on the more than
one million women vets in this country, but as this issue
has evolved into a problem of enormous magnitude for women
in the military, it was expected that the subject would be
addressed in the data used for this research.

A comparative tool to be used with Willenz's book is
Mark Russell's 1983 demographic analysis of the woman vet-
eran.22 It is useful as a statistical background for the
evaluation of other data.

Finally, Robert Rafferty's 1980 book on military
careers is decidedly pro-military, but it does discuss
stereotypes and prejudices women entering the service may

23

face. It is therefore specifically relevant to this

study.

Media Coverage of the Military

Americans rely on the press to explain and interpret

their vast and technical defense organization. Their per-

ceptions and images of the military are formed on the CK};
basis of press coverage. Thus, it is essential to have a A
solid understanding of the relationship between the two DAY
organizations and to be familiar with any inherent prob- RSN

lems that may interfere with the communication process.
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e
Clearly, research questions of this thesis could not be Eﬁg
formulated nor hypotheses tested without such knowledge. é%%
First, David R. Segal's exploration of the flow of 5&?
military information to the public stresses the importance fé{
of the media's role and thus reinforces the need for this
study which examines media images.24
A history of the press' coverage of the military is
necessary as a foundation on which to evaluate current
reporting. Several sources combine to provide such a his- ;l
tory. ;ﬁ
Because it examines war correspondents from Crimea to ;;;
Vietnam and thus examines the coverage of war, Phillip fiﬁ
Knightley's 1975 book is an excellent resource.2> Fur- ;?3
ther, the British author's objective review of American ;:%
coverage makes this the best source for an overview of the gg%
military-media relationship. igé
The American Council on Public Affairs' 1943 book, ;ff
Journalism in Wartime, is dated, but it does present a o
look at censorship and coverage of World War II's Pacific
and European campaigns and provides an analysis of percep- éjg
¢ tions of both public and press responsibilities in war .:E
E; coverage during that period.26 It is important as it E
?E allows for comparison of the press' feelings about respon- =T
St sibility with later periods of conflict. SE&
; Another look at World War II era coverage is offered ii&

in Mervin Zook's 1971 study of United States magazine cov- -

..........




erage of World war II objectors.27 It documents that
although the press generally supported the war effort,
reporters did not treat the objector unfairly; again it is
useful as a comparative analysis for later war coverage.

James Aronson's 1970 book presents an in~-depth exami-
nation of press coverage of the Korean War.28 Because it
presents a critical analysis of the shift in press support
from wholly supportive to antagonistic, it sets the stage
for examination of the Vietnam War coverage.

Leonard Zeidenberg's 1977 article presents an over-
view of the problems associated with Vietnam coverage.29
Combined with Edwin Emery's 1971 analysis, it is excellent

30 Both articles discuss the

for its broad perspective.
press' relationship with the military during that period.
Three critical evaluations of media coverage of the

Vietnam War are offered by Charles Mohr,31 DeWayne

32 and Oscar Patterson III.33

Johnson As press coverage of
the Vietnam conflict has been the subject of much contro-
versy and has influenced reporting to the present, these
articles are useful not only for their historical perspec-
tive, but as an aid in understanding and interpreting cov-
erage.,

Similarly, two other studies profile coverage of two
conflicting viewpoints. Stuart Showalter's 1976 article
examines coverage of the Vietnam conscientious objector34

and Oscar Patterson's 1982 article looks at coverage of

35
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the Vietnam era veteran.35 Combined, these articles pro-
vide a comment on fairness of press reporting in light of
supposed anti-military, anti-Vietnam reputation.

Finally, two articles on the Grenada invasion com-
plete the review of press coverage of military during
periods of crisis and serve as an up-to-date commentary on
current relations between the military and the press.
Richard Halloran's article gives a very broad overview of
the incident and of the problems occurring as a result.36
And, C.S. Stepp's article discusses the public outcry
against the press after the invasion and the seemingly
anti-press atmosphere in America.37 This information is
useful since current media attitudes regarding the mili-
tary were predicated upon actions there.

Several sources were of use for their exploration of
the Pentagon's efforts to deal with the press and problems
associated with military reporting in general.

J.W. Fulbright's 1970 book provides an in-depth exam-
ination of the Defense Department's public relations acti-
vities which shows how it interacts with various agencies
and the press to influence public opinion.38 This is an
excellent background source for study of the military's
utilization of the media and thus is important to this
study.

Similarly, James Clotfelter's 1973 book discusses the

correlation between media coverage of the military and

36
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public opinion.39 This is particularly valuable as it Eﬁ&;
. shows the media impact upon society's perceptions of the f:jf
3 military--a basic tenet of this research. ;gaﬁ
a Written in the aftermath of the Falkland Islands War, f‘{k
.} Alan Hooper's 1982 book discusses the military-media rela- —
. N
- tionship from a broad perspective rather than focusing on :;3{{
crisis reporting which is particularly applicable to this Z;E@
study.40 It presents a look at both viewpoints that is fiaf

useful for an insight into problems of military coverage.

Steven Chaffee and Michael Petrick's book, likewise, 3
; explains the problems of coverage.41 It presents an ;;;;
_; excellent discussion of the reasons behind the two organi- ;;Eg
;f zations' mistrust for one another which affects press cov- E;;i
}- erage of military topics. For that reason, it is a valu- -

able resource.

A study of the history and the problems of military
coverage allows a better understanding of current percep-
tions held by both the press corps and the military--per-

ceptions which can impact upon coverage. Several studies

have attempted to document attitudes of those involved. ;,_;

An outstanding starting point for the study of cur-

rent attitudes is Donald Atwell Zoll's 1984 Parameters

42

article. It succinctly summarizes both military and

media perceptions of the relationship they share and does

a good job of analyzing the distrust present on both
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sides. As military perceptions of the media are uncommon,
this source is noteworthy.

Another current examination of military-media rela-
tions is based on a recent task force study of the prob-
lems. Peter Braestrup's 1985 Quill article does an excel-
lent job outlining fundamental differences in the journal-

istic and military professions.43

It was particularly
helpful in understanding press interests expected to be
reflected in the data used in this study.

Two articles discuss how members of the military feel
about the press although on a much more limited basis.
James Clotfelter and B.G. Peter's 1974 article surveyed
153 United States Army officers for their opinions of
media fairness in the reporting of military news,44 while
Jack Orwant and John Ullman researched Pentagon officers'

attitudes on media credibility.45

Both articles serve to
point out military perceptions of the press.

Two articles examine the military public affairs
officer--the link between the military and the press. The
first is James Fletcher and Philip Soucy's 1983 article
which looks at the perceptions of public affairs officers

by the press and the military.46

Because the public

affairs officers play an important role in the relation-
ship of the press to the military, perceptions are impor-
tant. Since much of the press' military information (to

include data utilized in this study) is funneled through
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public affairs officers, their perceived reliability and
credibility may impact upon press treatment of military
stories.

Finally, Fred Reed's article details the problems
faced by the public affairs officers and further demon-
strates distrust of each organization to one another.47
With the other articles on perceptions, it provides
insight into current attitudes of the two groups toward
each other. 1Its primary use in this study, however, was
to explain limitations of current journalists who cover

the military, information which was useful in the back-

ground chapter of this study.

Media Coverage of Women

The media are the arena of social change. As the
transmitters of not only news and information, but culture

and social heritage, the media have a tremendous impact

'l',

upon our national life. Images of society presented
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within the media are important for they become our cul-
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tural standards. So it is with the media's portrayal of
women. In order to fully understand the media's coverage

of women in the military, it is essential that there first

.
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be an understanding of the media's coverage of women in

general and a sense of how that presentation has changed
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over time, if at all.

Three good sources which summarize research on the

image of women in all mass media are also a good chronicle ;EZZ
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of trends of coverage. Linda Busby's 1975 review is quite 7i:5;

.t
A
v

| comprehensive.48 Karen and Sonja Foss' 1983 article pre-
g sents information published in speech communication jour-
E nals only; however, it does list more current research.49
l Matilda Butler and William Paisley's 1980 book discusses
. research findings in media advertising, programming and
print.50 It has helpful chapters on sexism in image and
! language and includes an extensive bibliography. All f—_—
three sources review women's portrayal in women's maga- -
- zines which is especially relevant to this study.
E Unguestionably the single best source in a rather
' mediocre field of study of the media's treatment of women
is Hearth and Home.51 It is an excellent resource book |
? offering a number of fascinating and penetrating looks at
;: women's portrayal in the mass media. Published in 1978,
?' it is already outdated; however, it is still an important
I resource and probably the place to begin research within
this field.
;; Gaye Tuchman's introduction to Hearth and Home pro- .C}f
?i vides an excellent overview of women's representation in
;; the media and does a fine job of denoting how mass media -
S; act as an agent of socialization through a discussion of %
2 both the reflective theory and the principle of symbolic i —
E; annihilation.52 These concepts are important as they L
é explain the impact of media images, which are particularly
®

o1 e
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important to this study since the average American has
little contact with military women.

UNESCO's purpose is to assess which aspects of
women's media roles have been a frequent or neglected
focus of research.53 It provides a good overview of
radio, television, film and the press that through its
socio-economic analysis, pinpoints the need for studies of
this type.

Caryl Rivers' 1985 article, which explains how myths
and suppositions about women are interpreted as fact
? solely on the basis of the media's word, is particularly
i useful as background information in this study.54 Because
so few people have direct contact with military women,
images the media present will be accepted as fact.

An excellent source, although somewhat difficult to
follow, is Gertrude Robinson's 1983 article which covers
the entire spectrum of the issue of media's influence upon
society through research of women's work patterns and por-

55 Robinson's conten-

trayals of that work by the media.
- tion that the media have not kept pace with society in the
presentation of women's work is particularly relevant to
this study, which examines women's work in the non-
traditional fields in magazines.

Similarly, Josephine Ruggiero and Louise Weston's
1985 article examines the work options for women as pre-

sented in "established” vs. "new" magazines.56 It is




important for its look at media presentations of women who
work and for its discussion of the range of women's maga-
zines.

S. Scott Whitlow's attempt to identify patterns of
sex-role images and stereotypes held by newspaper staff
personnel which might account for stereotyped coverage of
women's roles is also especially relevant.57 One aspect
of this study will be to look at the authors of the data;
therefore it is important to understand that their stereo-
typed beliefs could be reflected in the presentation of
the material.

Television is the dominant medium in America, thus
the manner in which it portrays women is especially
important. Magazine and television audiences overlap
somewhat and both reflect and reinforce our culture,
Television's "live action" aspect, however, combined with
its ability to present images to a widely diverse popula-
tion, increases its impact. For the purposes of this
study, it is important to understand what its womnen's
image is and to discern if it is consistent with other
influential media in America, particularly the magazine.
Several studies have examined this presentation.

An article by Jean McNeil discusses the overall prin-
ciples involved in the analysis of complex latent messages
in television drama.58 It was particularly useful as it

led to increased awareness of subtle language used within

...........................................
............................
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the media and thus contributed to the broad design concept
of this study.

Judith Lemon's study of dominance patterns on prime-
time television is valuable for its comment on societal

stereotypes particularly as applied to work.59

Her study
presented values assigned to different kinds of women's
work which is especially relevant to this study of women
in non-traditional roles.

Helen Baehr's 1980 study of television's presentation
of the liberated woman in drama discusses the non-
traditional woman's portrayal versus that of the tradi-

60 This is one of the few articles that

tional homemaker.
specifically examine the role of the non-traditional
woman.

Several studies have presented an analysis of "minor-
ity" images on television which compare the coverage,
sexual and racial: Judith Lemon's 1977 article;61 John
Seggar's 1977 article covering four years of program-
ming;62 Seggar's 1975 article discussing ethnicity in the

63

female role; and Seggar and P. Wheeler's study of ethnic

and sex representation relative to television presentation

of work roles.64

These articles are useful in analyzing
the minority women's image in this study which is parti-
cularly important since minority women constitute such a

large segment of the military's population,




t.‘ TyTNTE S T T Y N N R N R N T N o T U T o e Y —— R T Y

44

Jean McNeil's 1975 article was designed to determine
what prime-time series programs presented as the prevalent

65 It is excellent

roles and status of women in society.
for its discussion of stereotypes and sex-roles, and pro-
vides a good model of a content analysis relevant to this
research.

Deborah Haskell also investigated the image of the
contemporary American woman on television.66 Her find-
ings, which indicate that women increasingly are being
depicted in less stereotyped ways, are useful as they show
that a shift is taking place. As this thesis examines
data over time, a study of changing images is of value.

Marilyn J. Matelski's 1985 examination of women's
public television images found stereotypes present
throughout the programming and provided a current analysis
of that medium with which to evaluate the data.67

Alice Courtney and Thomas Whipple's comparison of
four studies of women in television commercials was parti-
cularly useful in formation of the broad design of the
methodology since it contained an informative discussion
68

of Content analysis research relative to sex roles.

Because this thesis also looks at photographs and

illustrations used to accompany the research material, two
studies which focused on this topic are important. Susan

Miller's article on the content of news photos is useful
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for its discussion of the news worth of women in a print
medium and the play of photos.69

Marjorie Ferguson's study of women's magazine cover
photos finds that photos convey several layers of meaning
to the observer, thus reinforcing the understanding of

what being "female" is.70

It is important also for its
explanation of the relative worth of cover play.

The only article to specifically address women's
image in news magazines is Mary L. Matthews and Carol
Reuss' 1985 study of photographs within Time and Newsweek.

This is an excellent source particularly as this thesis

also studies these two magazines.71

When combined, six articles present a comprehensive
examination of the portrayal of working women by maga-
zines. Considered in totality, these articles represent
the working women's images within this medium and,
although they do not specifically examine the non-
traditional role, they provide a strong background on
which to formulate research questions. The articles are:
Peter Clarke and Virginia Esposito's study of occupational
advice;72 Helen Franzwa's 1974 study of women's magazine
fiction;73 Carol Ruth Newkirk's 1977 study of women's

magazine non-fiction roles;74 L.A. Geise's 1979 content

75 Nona Glazer's

1980 examination of the "superwoman" figure;76 and Susan

analysis of non-fiction from 1955 to 1976;

Henry's 1984 research on the interaction between
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employment and family lives in women's magazines from 1975
to 1982.77

Finally, Sheila Hogan Mulcahy's 1980 thesis which
examines female images in women's and general interest
magazine advertising from 1905-1970 is helpful not only
because it focuses on magazines similar to those used in
this study, but also because it looks at sex-roles and
stereotypical images within a content analysis frame-

work.78

Magaz:-..u-s

Whether seen as a reflection of societal norms and
values, as ¢ confirmation of cultural norms, or as a
shaver of public opinion, there is no contesting that
magazines have an important impact upon this nation.
Before any research questions can be formed about the con-
tent of magazines, it is necessary to have a thorough
understanding of the magazine industry in general as well
as a basic familiarity w*th specific magazines under
study.

A.J. vanZuilen's 1977 book provides a good overview
of the history of general interest magazines in the United
States and offers insight into the problems they encoun-
tered upon the advent of television.79 It also offers an
in-depth analysis of the economic and business aspects of

magazine publishing that is helpful in understanding the
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industry. A 15-page bibliography covering the entire
spectrum of the mass communication industry is excellent,
An excellent textbook on the magazine industry is

Roland Wolseley's 1969 book, Understanding Magazines,

which presents a detailed examination of all aspects of
80

the medium from writing to editing. It is an authorita-
- tive sourcebook good for background and provides an excel-
kl lent introduction to the field. It includes a comprehen-
sive 17-page magazine glossary.

Theodore Peterson's book relates the history of popu-

lar magazines since the late-nineteenth century which is
helpful in understanding the various periods within its

81 It focuses on cur-

growth and its effect upon society.
rent trends although it is somewhat dated.
In one of three articles which examine the trend

toward specialization within the magazine industry, B.M.

Compaigne profiles the changes in society that have pro-

duced this trend.82

As the industry has been inundated
with special-interest magazines, several of which are used
in this study, all information about this phenomenon is
useful,

James Ford's 1969 book is devoted to the study of the

specialized magazine both in general and by "type."83

As
with Compaigne's article, its use in the understanding of
the various specialized magazines used for this research

is invaluable.
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Dennis Holder's article is most useful as an update
of Ford's book; however, its examination of magazines in
relation to the emergence of cable television is useful as
background information on the magazine industry itself.84

A good source for the examination of magazine social

effects is Roland Wolseley's 1972 article.85

It is impor-
tant to understand their impact so as to better evaluate
research findings in terms of the magazine's message to
their audiences. Wolseley's 1977 article examines social
effects of the specialized magazines which is of particu-

lar relevance to this study.86

As it was expected that
different magazines and "types" of magazines would have
different effects on their audiences, this review provides
relevant information to this research.

Bill and Linda Katz's Magazines for Libraries is an
87

invaluable asset to this study. Not only does it pro-
vide an objective overview of each category of magazine,
it gives a concise history of each magazine to include its
philosophical slant. It also provides current circulation
figures. It is an excellent way to become familiar with
individual periodicals.

There are numerous sources which provide a close-up
look at individual magazines. Karen Heller's excellent

article gives a succinct review of magazine audiences

through the 1970s and 1970s and details changes in edi-
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- torial content of specific magazines.88 It is a current

review of trends within the industry.

X ey
ﬁ An examination of the editorial content of Ebony &3&
‘S magazine in 1967 and 1974 is the subject of J.W. Clark's S&
od 1975 study.89 Although this was a period of social ?ﬁﬁ
;% upheaval, the fact that Ebony did not change its editorial ;ﬁfg
‘; content is important to the understanding of the magazine. éiif
N An article in the magazine Madison Avenue does a good ;;;
- job profiling both Ebony and its readers.”® It is an in- i;?.
depth profile which charts the magazine's direction of ii
,; growth, ..
;? Earl G. Graves discusses his magazine, Black Enter-
:2 prise, upon its 14th anniversary in a 1984 article.’' Its
f' focus on goals and audience is enlightening. DA
}S Several articles provide information about the E?
%i general interest magazines used in this study. Chris :gf
Welles profiles Life and Look and examines their search -—
for an audience in light of television's emergence.92 Two
articles about Life describe the magazine's redesigned Y
= format as well as its philosophy since it resumed publica- fﬁ?

tion. 1Ira Ellenthal's 1982 article enunciates the maga-

93 94

zine's goals”” and Eliot DeY, Schein's”  examines its

format.

James Horwitz's 1980 article is excellent as it

offers a comprehensive study of Peogle.95 It not only
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looks at the magazine's readership, format and philo- iﬁé

A

sophies, but examines the daily operation as well. st

.':-.::\

A more recent article about People by Martha Nolan i%ﬁ

ECNLY

discusses the importance of their covers and notes the ?ﬂf

£

trend toward more news-oriented images.96 ;*T"

A 1982 article by Charlene Canape does a good job i

describing the increasing importance of national and world ';ff

[

affairs in Esquire and the New York Times Magazine.97 As te oy

the data used in this study falls into that category, this ;;f{

AN

article is especially noteworthy. e

"I

Two other articles are also helpful as background e
information about Esquire, one of the magazines used in i
this study. The first, Bill Thomas' 1984 article, pro- E

vides an overview of the changing content of men's maga- v

zines by focusing on Esquire's recent revisions.?® susan ;33?

N

Harrigan's article profiles the two men responsible for g%g}

the magazine, and in so doing, examines the philosophies o

which guide it.”° s

David Shaw's two part article on Time and Newsweek is ?'2

the best of several sources on those magazines. It is —~—

exhaustingly thorough and does an excellent job of detail- iﬁ-

ing the differences between the two. 100 ;Eﬁ

The 1984 article about the Progressive was written by ~—

LG

its editor.'9? Although it is not an objective appraisal, fﬁﬁ

t':.l"-‘:

it does present the political ideologies and direction of 532

NESLS

the magazine. ==
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The best and most recent examination of U.S. News &

World Report comes from Tom McNichol and Margaret

Carlson.1°2

The authors provide an in-depth look at the
magazine and the changes in both design and editorial con-
tent under new ownership.

A good article that discusses Essence's beginnings
and its changes as it developed its editorial policy is

provided by Audrey Edwards.103

It also analyzes its
readership and pinpoints its direction.
Marilyn Abbey's 1981 article contrasts Glamour,

Mademoiselle and Vogue by examining their editorial con-

tent and audience.104

It also provides a good overview of
the entire fashion magazine genre.
A closer look at Glamour is offered in Ira

Ellenthal's 1982 article.105

Although it is primarily a
profile of Ruth Whitney, Glamour's editor-in-chief, it
does offer insight into magazine content.

Another successful magazine, McCall's, is examined in

Cecelia Reed's 1984 article.106

It is particularly useful
as it focuses on the changing editorial content of the
magazine as it tries to reach new readers.

Gloria Steinem's appraisal of Ms. magazine on its
tenth anniversary is the subject of Reven Uihlein's arti-

cle.107

It provides a good examination of the magazine's
history, its objectives, its readership and changes in

direction of the editorial content.
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Another excellent article is Madison Avenue's 1983
108

proiile of Redbook magazine. It does a good job dis-
tinguishing Redbook from its nearest competitors by

closely examining its readership demographics. There is
also a good discussion of changes planned for the maga-

zine.

Madison Avenue does a similarly outstanding job of
109

describing Woman's Day. Like the previous article,

this one profiles readership and discusses recent changes
within the magazine.
Mary McCabe English's article on Seventeen offers a

good analysis of that magazine by spotlighting changes and

trends that have kept it current.110

Stuart Emmrich offers the best of several analyses of

mm

Working Woman. In this article, he focuses on the

magazine's history, changes that resulted from its finan-
cial problems, and its audience.

And, finally, two sources offer insights into women's
magazines in general. Joanne Cleaver's 1982 article does
a good job chronicling the recent changes in content and

w112 Marjorie Ferguson's 1983

style of the "seven sisters.
book is an excellent resource as it provides an in-depth
analysis of women's magazines in general as well as

113 As women's

discussing their social importance.
magazines comprise almost half of the magazines to be

examined in this thesis, it is essential that the
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differences in individual magazines and trends within the
group be fully understood.

In addition, two other sources were used to gain a
familiarity with specialized magazines used in this study.

Advertising Age looks at the growing interest in science

which has spawned several science magazines. Of particu-
lar interest to this study is the article's focus on Omni,
differentiating it from its competitors.114

Last in this review of magazines is David W.

Freeman's 1984 profile of Psychology Today which is

strongest in its discussion of the recent changes in both

editorial and design.115

Content Analysis

Obviously, it is imperative that before any research
is undertaken, there be a complete understanding of the
methodology to be utilized. Sources located tended to
concentrate on quantitative rather than qualitative
methods. However, since the methods have similar charac-
teristics, sources on both are useful.

Bernard Berelson, the undisputed authority on content
analysis, provides an in-depth examination of the subject

in his 1971 book.'18

The book explains the procedures and
problems associated with this research method and contains
one chapter devoted to qualitative analysis. Berelson's
is a sound, fundamental approach to this method which is

easily understood, in contrast with many other sources.
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5 It contains an excellent bibliography of material
i published prior to 1970.
é An excellent description of gqualitative content
E analysis which discusses appropriate occasions for its use
l is provided by Siegfried Kracauer.1‘7 This is unquestion-
‘ ably the authoritative reference for this research method.
Klaus Krippendorff's 1980 book offers a comprehensive S
- discussion of the key elements of content analysis.118 It ;;
provides a good introduction to the subject with a fairly .f:;
: current bibliography that is useful. ji%%}
i An excellent resource for the beginning researcher is fjA:
i; Richard Budd, Robert Thorp and Lewis Donohew's 1967 book Eb
E; which discusses the step-by-step process involved in con-
i ducting research.119 One limitation to this study is that ;
; it does not directly discuss qualitative methods, although :3&;
E a comparison of the two methods is found in Budd and ;i;g
] Thorp's 1963 handbook. 2% The handbook is helpful in pro- o

- viding an overview that is useful as a general introduc-

tion to study. The former has an extensive annotated bib-

:
A
4 liography which focuses on media studies.

Another source providing a good general overview of

content analysis is John Bower's 1970 book.121 It is
% written in simple language to be used as a guide to the
E£ research method. The many samples of content analyses
f; included aid understanding.
é:
;
i
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Susan Greendale and Eric Fredin's 1977 study dis- AR S,
cusses public interest concerns and newspaper issues with Lw#-

descriptions of content analysis for use in mass communi-

122

cation research. It is particularly helpful for its

practical approach rather than just a mere discussion of

TS P S S S ¥ SEEER .-

R
theoretical approaches. N,
}'-‘.:.__:.
A strong "how to" source on content analysis is fﬁig:
l Thomas Carney's 1972 book.123 It does a good job of e

addressing the limitations and advantages of content
analysis.

? Two other sources, which primarily discuss quantita-
tive content analysis, do give a summary of the differ-
ences between the two methods. They are Alexander L.

124 .,.d Ole Holsti's 1969 book. 23

' George's 1959 article
With the other sources mentioned, they provide justifica-

tion for the use of qualitative analysis.

Conclusions

The literature searched for this study had weaknesses

3 in several areas. Overall, relatively little research had

E been completed in this field. This is, of course, partly
the reason that this study was undertaken.

i Several books and scholarly articles published within

the last few years greatly enhanced the scope of litera-

ture regarding women in the military. Sex Roles and Armed

Forces and Society are excellent journals which provided
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current information vital to this research. No recent
research had been conducted on the military woman's
portrayal by the media. Because this is a topic of
relatively recent interest, diversified scholarly
information was not currently available in sufficient
quantities.

Similarly, although women's media image has been the
subject of scholarly study since the 30s, the bulk of
research is fairly recent. Many studies coincided with
the start of the feminist movement in the mid-60s and
considerable research was continued through the mid-70s.
Research has focused on the entire media spectrum to
include magazines, television, cartoons and advertisements
with a large portion of the literature devoted to the
study of women's social status relative to men and minor-
ity groups and women and work options.

Generally the work is quite comprehensive and of a
high quality, however considerably less research has been
conducted on women's media image within the last five
years. Because of this, there are wide gaps in the know-
ledge. Studies of television images are particularly
lacking since the 70s. Apparent progress has been made
within this field since the bulk of the research was con-
ducted; however, little empirical material is available.

Magazines, especially women's magazines, continue to

be the subject of study especially as is applicable to
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women's work options. Those that have appeared within
recent years are quite good.

In light of changes which have taken place within
society in the last decade, updated research needs to be
conducted within most areas to see if the media have
expanded their presentations of women.

Literature dealing with the broad subject of the
media's coverage of the military was sparse at best. The
great majority of the literature concentrated on crisis or
scandal. With few exceptions, literature utilized concen-
trated on a specific era or event, such as the Vietnam War
or the Grenada invasion, and much of that projects an
obvious journalistic viewpoint. This was useful as it
provided perspectives on trends, but an objective exam-
ination of the military-press relationship, which could
document fluctuations in both cooperation and coverage,
would add immeasurably to the field. There is virtually
no examination of military women's media image within
these studies.

Surprisingly, there were serious weaknesses within
the field of magazine research as well. Books were of the
most help for the general overview, but many were quite
old with outdated information and none had kept pace with
the changing magazine industry.

Several recent articles were available which examined

the trend toward magazine specialization, but they are not
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as comprehensive as wished. Those articles, like the ones
available on specific magazines, were normally found in
business or journalism periodicals. Their quality ranged
from excellent, in-depth profiles to superficial, public

relations "puff" pieces. Madison Avenue and Advertising

Age provided the best and most current information.

The bulk of the information utilized for the area of
content analysis was from books. The biggest limitation
to this field, and to this study in particular, is the
lack of material directly related to the gqualitative
method. Clearly, the best source for information about
gualitative content analysis is another study which
utilizes it. Several models were examined which provided
general concepts, but none was specifically applicable to
this study.

It is apparent that all areas could benefit from
increased research. This is especially true in the field
of media coverage of the military. This thesis contri-
butes vital information not just from the media or jour-
nalistic standpoint, but also for its women's studies and
military usage. It presents an in-depth examination of
the image of women in a non-traditional and pervasively
masculine role. It comments on trends of coverage both of
magazines and stereotyping and looks at a significant
number of women who had not been the source of previous

study. And, I hope, it will prompt further study of women

58




in specifically non-traditional environments for until

images are identified and examined, social change will not

occur.
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CHAPTER III

METHODOLOGY

This study analyzed the portrayal of women in the
military within American general-interest, women's, black,
news and specialized magazines during the period June 19875
through June 1985. Research was conducted through
qualitative content analysis, which is discussed at length

in the following pages.

Sources and Selection of Data

Prior to gathering the data, a thorough study of
background readings was completed on women in the mili-
tary, the magazine industry in general and on the specific

magazines utilized in this study. Magazines for Libraries

was used to provide an overview of histories and editorial
content of specific magazines.

Magazines for Libraries, when coupled with the read-

ing outlined in the previous chapter, provided, for the
most part, a basic foundation of information needed about
individual magazines used in this study. However, in
those instances when insufficient outside material was

available to gain familiarity with a particular magazine,
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the January and June issue of each magazine was reviewed

from 1975 to 1985. This ensured researcher familiarity
with both editorial content and style.

Magazine articles analyzed in this study were gath-

T

ered through a search of Reader's Guide to Periodical

L
‘.‘4’1‘{!"

Literature and the Magazine Index under the respective

subject headings of servicewomen and women in the mili-

tary. These subject headings were derived through a pre-
liminary examination of each index. The selection of data
g did not rest solely upon the titles, as they can often be
misleading or misrepresentative, but rather through a
guick pre-analysis reading of each item. Articles not
i specifically related to this study or not meeting all
o other criteria for inclusion were eliminated. Every
attempt was made to locate magazines in their original
- form; however when that was not possible, microfilm repro-
ductions were utilized.,

The data for this study consisted of 98 articles (and
% accompanying photographs and artwork) which deal with the
issue of women in the military. For purposes of this

research, "women in the military" articles were those

1y ot

which discussed the topic in either feature form (special
articles that stand alone--not part of a regular section)
. or as part of a specifically designated section or column

] within a magazine. Articles could present an individual
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profile or group examination, but were required to be a

minimum of two paragraphs in length.

Although magazines utilized differed in circulation
size and readership characteristics, by their varied scope
and audience they provided a representative cross-section
of the American popular magazine industry that was useful
in the examination of media and societal attitudes toward

women in the military.

Thesis Design

Once identified and selected for inclusion, all arti-
cles were photocopied to permit the close and repeated
examination of the material. Prior to photocopying the
data, however, detailed notes were taken about the use of
color within the article, its cover placement (if any) and
its overall visual impact through other related "contex-
tual” elements. Magazines were then grouped into cate-
gories by "type" as a means of differentiating dissimilar
material. Grouping the magazines in this manner also
allowed for a comparison of these specialized media within
a medium; for example, coverage of the issue within
women's magazines as compared to men's magazines.

After individual articles were located within the
indexes, five distinct categories or types of magazines
emerged. Magazines designed to be read primarily bf women
were grouped together. Other groupings were: black maga-

zines--defined as those magazines designed for a primarily
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black audience; news magazines--those devoted to the dis- §¢q
cussion of national and international current events with * -

.
an emphasis on straight news coverage; and general inter- e

R
tett

o e
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est magazines, which contain those publications designed RS

:"v !\

to appeal to the broadest possible audience~-a mass maga-

zine with emphasis on personality coverage and soft news.

Magazines which do not accurately fit into one of the
previous five categories are grouped together as special- S
ized magazines., In instances where a magazine could pro- ;
perly be listed under more than one category (as is the
case with Essence), it was grouped under its broadest
category.

Categories utilized during the initial examination of

the data are:

Black - Black Enterprise, Ebony, Jet.

General interest - Life, The New York Times Magazine

and People.

News - Newsweek, Time and U.S. News & World Report.

Specialized - Esquire, Omni, Popular Science,

Progressive, Psychology Today, Science News and Senior -
Scholastic. ?5

Women's - Essence, Glamour, Ladies' Home Journal, T

McCall's, Mademoiselle, Ms, Redbook, Seventeen, Teen, s

Vogque, Woman's Day and Working Women.

To provide an added element of objectivity, a deter-

mination was made to examine data alphabetically, first by ERENE
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category, then by magazine. Thus, the first category
examined was the black magazines; the first magazine,

Black Enterprise.

Prior to the actual reading of the data, a checklist
was developed to identify key areas for exploration. This
checklist included:

1) the name and date of the publication in which the
article was located;

2) the title of the article;

3) the approximate length of the article and page
numbers;

4) the article type: hard news, feature, profile,
analysis, or other;

5) the featured individual or unit of study of the
article. If it was a profile, information about the indi-
vidual: rank, position, race, age, etc. If the article
was of a hard news or feature type, the service or unit,
the job or position of the women discussed was noted.

6) if part of a column, the article's position within
the column (i.e., first, fourth, last);

7) description of accompanying artwork, if any;

8) the major or central theme of the article;

9) pull quotes or quotations lifted out of the text
of the article graphically featured;

10) author's name and any biographical information.

...........

74

..........
......

bR

P A T T T T Y T T T L T T T R T A T R T U T YUY A TN I TR NL NG TR L, w U v ey e

o e
r.' [CAPU

Iy
o

s
Ay

U URAASS

RERRER

s
o




Pachap Rl Hh e PRt i e i A e At . R AR AR e i T S il el At e G i

RS Al A Al Al Sl S A S NSOtk Pul Sl s tai wul dad sal Auk talSull And tel enf Net
i e g

Once the checklist was completed, the first reading
of the articles began according to the order outlined
above. Articles were read initially to obtain information
about direction, defined as the attitude toward women in
the military, and intensity, the strength or degree of
conviction of that attitude.1 This reading also concen-
trated on coverage trends, emphasis, repetition of key
terms, editorial stances and use of sex-role or sex-trait
descriptors.

According to Williams and Best, sex-role stereotypes
are those which consist of beliefs concerning the general
appropriateness of various roles and activities for men
and for women. Sex-trait stereotypes are defined as those
psychological characteristics or behavioral traits that
are believed to characterize one sex with much greater (or
lesser) frequency than they characterize the other.2

Upon completion of the first examination of the
source material, the articles were regrouped utilizing

date categories rather than magazine type. The following

groupings were derived based upon the three states of
women's integration within the services: 1975-78--cover-
age pre-dating the dissolution of the Women's Army Corps;
1979-82~--the integration process itself; and 1983-85--
current status. Conveniently, these groupings spanned

approximately the same amount of time, allowing for a cov-
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erage comparison based upon "event." Focus of this read-
ing was similar to that of the first examination.

The third and final examination of the source mater-
ial attempted to focus on the more complex aspects of the
coverage. In this final reading, articles were grouped
according to general topic, such as dissolution of all-
women units; integration into service academies; increased

number of women in the military; the combat role; success

profiles; news or information briefs; and the draft.
During this reading, the authors' intentions and
familiarity with subject matter were examined in an effort e
to determine balance of coverage. Particular attention
was also paid to the language used in each article during
this final reading. Adjectives used to describe
servicewomen, servicemen and the military lifestyle--such

as adventurous, aggressive, charming, emotional,

courageous, rational, sentimental, ambitious, attractive

and talkative-~-were especially noted. Outside sources

were utilized in this reading, where necessary, to assist Eﬁfﬁ
the understanding of the complex information.

All of the information gathered about each article
was compared and contrasted to discern trends and pat-
terns. Results were then charted graphically for each
magazine, each type of magazine and total magazine popula-

tion to find directions, patterns and trends. After a
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complete examination and analysis of the data, conclusions
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were formulated.
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Bias

Bias can seriously affect the research design and
cast doubt upon the validity of research conclusions.
Certain aspects of bias exist in all elements of daily
life which cannot be overcome. The fact that this
researcher is a woman is one such aspect. Certain ele-
ments of bias, however, can be controlled.

As the author is presently serving on active duty in

the United States Army, it is expected that some elements
of bias may be present, particularly on issues which spec-
ifically affect servicewomen. The first step in control-
ling bias, however, is to be aware of its existence. Sev-

eral measures were taken to preclude biasing the results.

In order to avoid elements of bias, all articles from
all magazines located through the index searches were
utilized for this study. Articles were read in a sys-
tematic, alphabetical order. As much as possible,
researcher influence upon article selection was elimin-
ated.

The checklist also provided another element by which
to check bias. It ensured that all articles were examined
in the same manner and that similar aspects were reviewed
in each. And, finally, the repeated readings of each

article, each time within a different framework, allowed
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for the discovery of information missed previously and for
the discovery of researcher bias.

A comprehensive study of secondary publications was
undertaken to ensure a thorough understanding of the
issues and to provide a balance from which to analyze the

material.

Justification of Method and Design

Content analysis, "the systematic technique for ana-

lyzing message content and message handling,"3

was clearly
the best method of research for this study of media cover-
age. Arguments about communication research methods nor-
mally center upon the issue of gquantitative versus quali-
tative analysis. Each method entails certain aspects of
the other and their approaches overlap and complement each

other somewhat.4

An examination of the media's coverage of women in

the military is necessarily complex as it not only S

involves the exploration of societal attitudes, images and

perceptions, but must also involve a familiarity with con- e
troversial issues of conscription and integration. Since
the goal of this study was to analyze complex issues, the
purely statistical approach manifested within a quantita-
tive study was not appropriate. When a close examination
of the intent and purpose of this study is conductea, the
use of qualitative content analysis as a method of

research seemed clearly justified.
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One of the prime advantages of qualitative analysis

lies in its comprehensiveness. It is generally accepted
to be the preferred method for research of this type as it
permits conclusions based upon the totality of communica-
tion by allowing the exploration of a given message in its
entirety without isolating specific elements for exclusive
examination.5
The diversity of coverage of women in the military

also determined the use of the gualitative method. Appli-

cable material was found in a variety of formats such as

news briefs, columns and feature articles. The subject of
each article also varied considerably. And, as articles
ranged in length from two paragraphs to a hundred
paragraphs, the rigid content categories required of a
guantitative study did not lend themselves to this
research.6

Qualitative content analysis is also best for chart-
ing changes over an extended period of time,7 one of the
prime objectives of this thesis. 1In addition, generally
acknowledged as a better method for the in-depth analysis

of a relatively small amount of data, this method was

ideal for the examination of the less than 100 articles

relevant to this research.8
Furthermore, it allowed the examination of both
explicit and implicit messages through a determination of

what is said as well as what is not said. Because this




study focused on stereotypical images, the guantitative
method, with its precise categories, would not produce the
same information. Oftentimes the combination of different
elements, such as style and form, produce impressions and
assumptions which cannot be detected by the quantitative
method.9

Finally, the format of the gualitative content analy-
sis allows the introduction of a wide variety of supple-
mentary material which can aid the understanding of com-

plex issues and unfamiliar subjects not possible within
0

the framework of the quantitative statistical format.1

As this study of women in the military examined complex
social issues and patterns of stereotyping, it was best
suited to the qualitative methods.

This research design was constructed as the most sys-
tematic method of ensuring an objective, thorough study.
An attempt was made to design the methodology around the
content being studied. To facilitate the location of
applicable articles and as a cross check of one another,
two indexes were used to locate data. All articles
located were used. Each article was examined a minimum of
three times, each time within a different context.

The checklist was designed to be equally adept for
the analysis of individual magazines and types of maga-
zines and was designed specifically to discover stereo-

typical language and image patterns.
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Researcher

As a female member of the United States Army since
1975, presently holding the rank of Captain, the
researcher is keenly aware of issues affecting military

women and is familiar with the complexities of the mili-

T

tary organization itself. Throughout this period, the

b

.
L
A
.
&
,

researcher has paid particular attention to the media's

coverage of military women.,

Research Weaknesses

This study was limited primarily within two areas--
one invo..ing the research method and the other having to
do with data collection. One of the inherent flaws of
gualitative content analysis is its reliance upon subjec-
tive examination which makes it difficult to replicate.
This flaw does not, however, negatively affect the
research as it has as its primary purpose an examination
of attitudes and trends which are not dependent upon this
criterion.

Additionally, because indexes were utilized to locate
source material, it is possible that some pertinent arti-
cles could have been overlooked. However, since two
indexes were utilized to locate data, the possibility of
missing an important source was minimal. And since this
research was an attempt to determine general attitude and
coverage qualities, the absence of a small amount of

source material would not seem to create a serious flaw.

...........................
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This was especially true as the material was spread over a

relatively broad period of time and through 28 magazines.

82

'l

»

K
=

- I SR T P I P - o L L T T S T PR T . " e ate
[y VIR R W I A S IR TS, Yok el SR T - A O ST SRR SO AT I AR AT AT AT AT A

e Te A e e T
WORMNNEY. " TRENOE




1Richard W. Budd, Robert K. Thorp and Lewis Donohew,
Content Analysis of Communications (New York: The
Macmillan Company, 1967), pp. 50, 58.

2John E., Williams and Deborah L. Best, Measuring Sex
Stereotypes (Beverly Hills: Sage Publications, 1982), p.
16.

3Budd, Thorp and Donohew, p. 63.

4Siegfried Kracauer, "The Challenge of Qualitative
Content Analysis," Public Opinion Quarterly 16 (Winter
1952-53): 637,

5Ibid., pp. 631-42.

%Ibid.

TIbid.

8Alexander L. George, "Quantitative and Qualitative
Approaches to Content Analysis," in Trends in Content Ana-
lysis, ed. Ithiel de Sola Pool (Urbana: University of
Illinois, 1959), p. 7.

9Ole R. Holsti, Content Analysis for the Social
Sciences and Humanities (Reading, MA: Addison-Wesley,
1969), p. 11.

10Bernard Berelson, Content Analysis in Communication
Research (New York: Hafner Publishing, 1971), p. 125.

.......
...............................

....................................
.....................................................................




VAT A TR LT T T W T LT . v Dl KN A W S A A o v
B N AR AL A E A K S B S A A AT A A A A L . el B i e i ogh s e TR AT e gk gt gy 0 f gtd g g pot ghb A c3f gib pe ovi obf ke gts S oal ofe Rt

AT

CHAPTER IV

BACKGROUND: WOMEN IN THE MILITARY

Women are not new to the military, although the sight

of a woman in a military uniform is still likely to raise

an eyebrow. Women have always served in the American

armed forces, sometimes secretly, often with little fan-

1
fare and normally under adverse circumstances. The con- e

dition of that service, however, has changed as America

and its social attitudes have changed. 1In order to fully
understand the status of military women during the period e

of this study (1975-1985), it is first necessary to attain

a sense of their history and the struggle involved in

attaining equality. T

History is replete with colorful stories of American
women's military service. 1In one of the earliest recorded
accounts, Molly Pitcher took over her husband's artillery
position in the Continental Army after he was wounded and
remained there in the midst of battle until relieved.2
She has become symbolic of all the women who helped win

this country's independence and representative of American

women's patriotism.
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She was not alone, however. Deborah Samson, serving
as Robert Shirliffe for three years as a common soldier
within the 4th Massachusetts regiment during the Revolu-
tionary War, was wounded (superficially) three times.
Several years later when she finally revealed her sex, she
was granted an honorable discharge and achieved celebrity
status.3

In the Civil War it has been estimated that nearly
400 women joined the armies on both sides. Although the
majority performed in more traditional roles, one of the
best known was Loreta Valaques, who fought in a number of
battles including Bull Run and led patrols into enemy
territory under the name of Lt. Harry T. Buford.4

Throughout the Civil and Spanish-American Wars, women
nurses provided dedicated care in the harshest of circum-

stances and without any official military status.5 In

1901, women's service was finally accorded official status

when Congress established the Army Nurse Corps as a quasi-
military unit.6 Even then, however, the nurses had no

military rank or benefits normal to military service.

Women have, in fact, served in every war this country
has fought.7 World War II, however, was the turning point f.i
in the history of women's participation in the military.
The attack on Pearl Harbor effected the Congressional
passage of Public Law 554 establishing the Women's Army :;_j

Auxiliary Corps (later to become the Women's Army Corps).8
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The other services gquickly followed suit and women (in

other than medical fields) became a routine sight within

O
." l-‘ d
..‘:“j- , o,

.
L

the military.

At AT
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Approximately 350,000 women served in the four ser-

vices in World War II.9

Although the majority were in
health care, administration and communications, women also
were employed as airplane mechanics, parachute riggers,
gunnery instructors, air traffic controllers, naval air
navigators and Air Force test pilots.10
They were employed overseas in record numbers. One
women's group arrived in North Africa just two months
after the United States invasion.11 The first Women's
Army Corps (WAC) unit landed in Normandy just 38 days

12

after D-Day. At peak strength, some 17,000 WACs were

overseas serving in every combat theater.13 And, contrary

to much public opinion, women were not pampered. Although

all the services experienced casualties, the Army Nurse

Corps sustained the heaviest losses--over 200 women.14 A

total of 47 nurses were interned in Santo Thomas prison in

the Philippines for 37 months under the most severe cir- 7“#4

1
cumstances. 3

Despite their outstanding achievements, at the war's
end the prevailing attitude was that the women's units -

activated during the war should be disbanded.16 However,

after much debate, on June 2, 1948, by a vote of 206 to

133, Congress passed the Women's Armed Services Integra- =




tion Act of 1948; 10 days later President Truman signed
the measure that finally established a permanent place for
women in the Army, Navy, Air Force and Marine Corps.17
Besides giving women permanent status in the armed ser-
vices, the Integration Act established standards and
ceilings of recruitment and directed the utilization of
women until 1967 when changes were made which expanded
18

women's roles somewhat.

After World War II, as the United States entered the

* rrrTeyY
P AT
e

decade of the 50s, however, the women's programs lan-
guished as philosophical concepts of women's roles advo-

cated that their ideal positions were as traditional home-
19

makers while men returne to the private workforce.
Instead of serving as a springboard to further integration
and equality for women, the Integration Act became the
foundation for a system of institutional segregation and
unequal treatment.20 Service policies into the 60s mir-
rored the stereotypical thinking of the previous decade
concerning women's proper roles within society and the
workforce.21
Several events in the last half of the 60s and the

early 70s combined to end the long period of stagnation

and regression for military women's service. Most signi-

ficant of these was the military's manpower problems gen-
erated by the Vietnam War. These combined with other

forces arising from women's expanding role in the labor
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force and the new tide of feminism to challenge the

services' traditional attitudes.22

(Although women did
serve in virtually all areas of Vietnam, it was only as a
result of strenuous battling with the Pentagon, which did
not believe that women could endure the harsh conditions.
The service and lessons of WWII were literally ignored.23)
In 1972, the decision was made to increase the proportion
of women in the military when a Department of Defense task
force criticized the policies and attitudes of the ser-
vices concerning the ststus of women.24 Out of that deci-
sion flowed the expansion of the last 15 years.

By 1975, the beginning point of this study, the armed
forces women's programs had undergone dramatic change:
women were enrolled in previously all-male Reserve Offi-
cers Training Corps (ROTC) and Officer Candidate programs
which produce 90 percent of military officers; weapons
training, once forbidden for women, became matter of fact;
separate female promotion lists were abolished; the last
women's directorates were eliminated; and the Women's Army
Corps (the only totally separate women's corps) was dis-
banded, providing the symbolic end of segregated ser-
vice.25 Within the past decade, women have entered the
military service academies and have been a part of five
graduating classes, while Naval and Air Force aviation
programs opened their doors to women and Navy women were

for the first time permanently assigned to ships.26
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On Friday, February 8, 1980, President Jimmy Carter wro
announced his decision to ask Congress to register women

as well as men for the draft.z7

Although ultimately
rejected, his request brought the subject of women in the
armed forces full circle and would have ended one of the

last remaining inequities of military duty. (Women are

prohibited by Congress from serving in direct combat posi-

tions.za) NET
In a recent policy statement to the Joint Chiefs of gzgs

Staff, Defense Secretary Caspar Weinberger stated that ééﬁ;

"military women can and should be utilized in all roles \

v
N W
Y
e fa ?
et " .

except those explicitly prohibited by combat exclusion

statutes."?? This attitude is reflected in the changes :iﬁ
that have taken place since the recruitment ceiling was ;%:f
lifted in 1972. \

In 1972, there were 45,000 women serving on active SR*:

duty in the United States military, constituting approx-

imately one and a half percent of the total force.30 By

1984, there were over 190,000 women (an increase of over
350 percent) comprising about nine percent of the military —
population.31

The increased numbers weren't the only significant
change. Prior to 1972, only 35 percent of all military —~

enlisted occupations were open to women and 91 percent of

the enlisted women were confined largely to health care
32

and clerical duties. By 1983, 88 percent of the occu- O
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pational specialities were open.33

Although the majority
of women remain in administration and health care, today
approximately 40 percent of the enlisted women are
assigned to scientific, technical or blue collar positions
such as electronic equipment repair, communications,
intelligence, law enforcement, or service and supply
fields.34
Research indicates that there are many similarities
in the reasons given by men and women for joining the
military; however, women apparently enlist for a greater
variety of reasons than men and with greater self-

advancement motivation.35

The primary inducements to
military service are the desire to "make something" out of
one's life, getting college benefits, obtaining training
useful in civilian life, and the desire for adventure,
excitement and travel.36 Women generally perceive that
the military is one organization where they can receive
equal pay for equal work.37
Although no recent studies of enlisted women are
available, studies of the military academies' classes of
1980 (the first class to accept women) indicate that the
women cadets came from mainly middle-class families with
traditional divisions of labor within the families based
on gender.38 These female cadets were twice as likely to
39

come from military families as their male counterparts.

And, as might be expected, in attitudes toward sex roles,
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marriage and childrearing, the women cadets were more non-
40

traditional.
The average age of an enlisted female recruit is 20

41 The education

years--slightly higher than the men.
figures are higher also, with 80 percent of the military's
approximately 169,000 enlisted women having a high school
diploma and 19.5 percent having received at least some

42

advanced education. This compares to the men's figures

of 79 and 13 percent respectively.43

Of the approximately
27,000 women officers currently on active duty, 73 percent
have bachelor's degrees and another 21 percent have post-
graduate degrees (these figures are 59 and 33 percent res-
pectively for the men).44
As is true of the male military population, there are
far more minority women among the enlisted than the offi-
cer ranks. Twenty-nine percent of the enlisted ranks are
black, three percent Hispanic and three percent other
minority, compared to figures of 12 percent, one percent
and five percent respectively for the women officers.45
The pioneering women of the past decade have exper-
ienced much the same hostilities and biases as their
pioneering predecessors. Official inroads the women made
when social barriers were broken were oftentimes met by
unofficial bigotry and prejudice.46 As women entered the

military academies, boarded ships or took up non-

traditional jobs, they encountered both opposition and




pressure from superiors, subordinates, peers and a society
caught up in the debate over traditional roles and equal
rights.47
Military women still face problems of sexual harass-
ment and feelings of being "second-class citizens", but
recent studies have shown that acceptance is being
attained as women become more familiar sights within the
military complex and as society adjusts to the expanded

role of women as a whole.48

As the available manpower
pool continues to shrink and the military complex con-
tinues to grow, it is inevitable that women will remain an
integral part of the U.S. armed forces for the forseeable

future.49
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CHAPTER V

BACKGROUND: MEDIA COVERAGE OF THE MILITARY

Each year billions of dollars of the United States
budget are allocated for military defense spending.1 With
such an enormous outlay of their tax dollars going to the
military, it might be expected that the American people
would demand to know exactly what the military was all
about--to fully understand what the military establishment
does.

For the majority of the population, however, the
military is just too vast or technical an operation to
fully comprehend. Americans, therefore, rely heavily upon
the national and local news media to interpret and explain
their defense system.2

Donald A. Zoll reports that the military's frustra-
tion with the media is based upon a belief that the press
engages in unfair reporting practices which include: too
often putting the selling of a story ahead of the coun-
try's best interest; media often blaming the military for
mistakes of civilian leaders; and many military reporters

not having sufficient knowledge of military affairs.3
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The media, on the other hand, criticize the military
for (among other things) an unwillingness to talk for pub-
lication, a systematic deception of Congress, the treat-
ment of civilians as outsiders or interlopers and the con-
tinual refusal to discuss less than the positive.4

Both viewpoints have merit. Despite the media's
responsibility to communicate military information to the
American people, there are few full-time military
reporters. Because only the largest metropolitan news-
papers, magazines or wire services can afford to hire a
full-time journalist to specialize in covering military
affairs, there are only two to three full-time reporters
exclusively covering the approximately 25,000 personnel on
duty at the Pentagon's 2500 separate offices.5 And, to
most editors, covering the military means covering the
Pentagon--neglecting the millions of service men and women

in hundreds of U.S. and foreign locations.6

Additionally,
according to military reporter Fred Reed, it is easier to
sell an article critical of the military than one which
contains favorable information.7

Col. Miguel Monteverde, currently chief of the Army
Public Affairs Policy and Plans Division, thinks that the
problem is basic: bad news sells. "An Army that's doing
its job is just not news.” The Army is only newsworthy

when something bad happens--a general is involved in

something scandalous or a helicopter crashes. '"Men and
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.........................
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women who serve on a day to day basis, especially in
peacetime, go unsung."8

The military, for its part, can hide behind a set of
internal and external restrictions which limit what mili-
tary people can say publicly. Even when required to pro-
vide data on military hardware or personnel, the military
establishment often slows its arrival and then often it is
incomplete.9 The Defense establishment tends to operate
under a siege mentality in which all journalists are
either sworn foes of the military or just waiting to
expose the next scandal.10

Despite the individual hostility against the news
media advanced by many military officers, journalistic
access to defense matters is important as it performs a
unique role. Military forces have no direct link to the
public on whose support they ultimately depend. The news
media provide that link between the soldier and the citi-
zenry. They provide one of the checks and balances which
sustain the American people's confidence in their politi-
cal system and their armed forces by acting as an indepen-
dent counter to manipulation tactics at home.11

Military public affairs officers (PAO), whose job it
is to mediate media encounters, often straddle the line

between the military's closed society and the press. The

result is that the PAO is often distrusted by the military
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establishment for being pro-press and by the media for
being just a pawn of the defense department.12
The open hostility between the two organizations has

roots within the recent past. World War II has been

generally acknowledged as the United States' last "popu-
lar" war and the last in which the military and the media
enjoyed a fairly cooperative alliance.13 Although there
was initial support from the press for the Korean War, as ?jfﬂq
the war effort lagged and the fighting dragged on, public ii&f;

support withered and press coverage began to change--a

transition which culminated with disastrous results 33
years later in Grenada.14
Without guestion, however, Vietnam solidified the
problems. A similar pattern developed during the Vietnam
conflict as had grown in Korea. In both cases initial
support was high, but declined as casualties mounted.15
Volumes have been written on press influence and impact

upon the Vietnam War, America's first "television" war.

Because television is a visual medium, broadcasters could

not be content to sit in Saigon awaiting briefings--they
needed pictures; they needed to move out into the fields
and villages. Suffice it to say that as the media began
graphically detailing the horrors of war into American PR
living rooms, public opinion changed.16 -

Press coverage of Vietnam infuriated a government

that refused to have the American people believe that the
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; war could not be won. Amid charges of liberalism, bias o)
and outright false reporting, the President and the mili- -
tary joined forces in condemnation of the press, which SE
created a chasm of open hostility that was to shroud y
media-military relations through the present.17 -
In October 1983, when United States troops invaded -
the tiny island of Grenada, for the first time since
before the Civil War, journalists were excluded from the :
operation.18 The news media were kept off the island -
(sometimes at gunpoint) for several days following the ;
invasion, ostensibly for operational security and journa- :,

listic safety.19 The result was, however, a deepening of
the existing rifts between the two institutions.
In the wake of Grenada, a Pentagon commission com- -
prised of journalists and military personnel was appointed
to examine media-military relations. It found that one
Vietnam legacy was the "basic level of mistrust" which had _
developed between the two organizations.20 As a result, a
pool of reporters composed of broadcast, wire service and
print journalists was formed to participate in future ~.
military actions.21
In another study, an independent research foundation
blamed the current rocky state of relations between the -
military and the media on a culture gap between journal-

ists and military officers. It concluded that in the all-

volunteer military era, fewer journalists than in earlier -
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periods have had military experience, while junior offi-
cers, without combat experience, hear complaints from
their superiors about the role the media allegedly played
in turning the American public against the Vietnam War.22

In addition, the ten-month study recommended
strengthening the role, quality and status of public
affairs officers, cross training and educational interac-
tion of journalists and military leaders and a "news media
peer review" to assess the work of other news' organiza-
tions.23

Despite the recent efforts aimed at understanding the
conflicts and increasing the level of cooperation between
the military and the media, there is no indication that
the problems will soon be corrected. And, as long as the
media remain the people's watchdog and the military

remains the large, complex, secretive government organiza-

tion that it is, there is no reason to expect a change.
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CHAPTER VI m

3

BACKGROUND: MAGAZINES :';-':-."

::"_\:

.:_:.::.
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RO

For over 200 years, general-interest, mass-audience R

;; magazines such as Saturday Evening Post, McClure's, Eﬁ;ﬁ

) Collier's and Life dominated the magazine industry and {?i

- RO
iy probed America's social consciousness. Over the years, =

1 & o

Py

they were credited with helping to bring about Congres- ﬁf’{

-‘.h":\

sional investigations; laws related to child labor, pure Fﬁﬁﬁ

. ..'".;}_n

- food, wages and working hours; old age pension plans; -

3} social security; women's suffrage and liberation, and many ﬁl

f other reforms.1 In fact, since their inception in the f\:J

M T )

[
o

AN

18th century, American magazines have not only been a

powerful force in the dissemination of news, but have

ol
..hq

provided many hours of entertainment and recreation.

Like many other institutions, magazines have changed

——
dramatically over the last several decades. During the f?:
50s and 60s, television entered the scene and became f;g
increasingly more appealing to advertisers who found that :;i
i they could reach millions of viewers at a substantially iﬁg
.; lower cost. When Life ceased publication in 1972 with its Eigj
. readership at an all-time high, it was following on the PN
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heels of other mass audience magazines that had started to

lose touch with the changing mores in the United States.2

Several other changes occurred during that same

period which affected the American population as a whole

-
and contributed to the changes in the industry. Such AR
developments as shortened work weeks which increased the ol
amount of leisure time available, increased levels of NN

education which led to a growing quest for knowledge, the R
continuing population growth and the increased number of

women in the workforce, all contributed to the

fragmentation of the American population into groups with
sharply differentiated lifestyles and interests.3 The ifﬁ;
mass audience magazines failed to capitalize on this '
phenomenon and could not compete.4

The list of magazine casualties in the 60s and early

70s includes hundreds of titles, while the mass audience

magazines, so popular throughout American history, have

all but disappeared. During that same period, however,
more new magazines were issued and survived than failed,
including several that are now consistently ranked among il
the most popular in the nation, such as People and _

Playboy.5 Life and Saturday Evening Post have even resur-

faced in a somewhat altered form.

Several technological forces of the 70s fostered this

growth in the industry. These included advances in offset

A

printing technology, which lowered the fixed costs of ot
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printing and made it easier for small circulation publica-
tions to survive, as well as the availability of computer-
ized mailing lists that spurred the growth of the direct
mail industry and helped make it easier and less expensive
for publishers to identify potential subscribers for their
special interest.s

Today, the magazine publishing industry in the United
States is a relatively healthy business, but it has under-
gone a radical change toward more special-interest maga-
zines--those magazines which deal with a particular sub-
ject matter of interest to a limited number of readers--
with circulations of 250,000 to 500,000.

The industry's growth has been assisted by the
advertising industry's growing disenchantment with network
television's ability to reach specific targeted
audiences.8 Advertising revenue is the magazines' key to
life and death. Because special-interest magazines sell
to a homogeneous readership (at least as related to a
specific product or activity), they reach people that
other media can't.9 In addition, advertisers get multiple
exposure for their products simply because the typical
magazine sits on the family coffee table for a week or
more and is looked at several times.10 Advertisers are
also aware that the regular purchaser of today's magazines

tends to read more of it, more thoroughly, and with

greater interest and retention than is usually ascribed to
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other media.11 For these reasons, magazines are flourish-
ing.

It also is for some of these same reasons that maga-
zines have such a pronounced influence on their readrrs.
Because they do not have the spot news function of other
media and are read with deliberation, they have the
ability to help form public opinion.12 When asked which
medium contributed most to personal knowledge or furnished
the most usable ideas about automobiles, consumer educa-
tion, mental and physical health, finances, fashion or
families, respondents consistently single out magazines.13

By 1984 there were approximately 10,000 magazines of
all kinds in print in the United States.14 Most of the
past decade's financially successful magazines have been
designed to appeal to highly particularized intellectual,

vocational and avocational interests.15

And, their scope
is virtually unlimited, as evidenced by the proliferation
of highly specialized periodicals such as Backpacker,

Working Mother, Working Woman, Teen, Psychology Today, Hot

Rod, Skin Diver and Model Railroader.

Special-interest magazines play an important part in
the acquisition of information and in the influence on
their readers. News and opinion magazines expand world
knowledge and explain complex international and national
problems. Black magazines not only highlight accomplish-

ments of the black population with a regularity not found
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elsewhere, but promote black-owned businesses and black
consumerism. Women's magazines provide service informa-
tion on the home and family, counseling, political infor-
mation and fashion.16
Despite the proliferation of mass media during the
last 30 years, people still buy magazines in record num-
bers. This is attributed, in part, to the fact that
society has become increasingly complex and fragmented,
while mass media (particularly television) have increased
the public's awareness of distant places and cultures,
science, sports and other diverse subjects.17 The broad-
cast media are not able to satisfy the need for explana-
tion or deeper knowledge that they generate, so people
turn to magazines for detailed information that they can't

18

get elsewhere. Magazines supply information about vir-

tually every aspect of American lives.19

The over-all outlook for the magazine industry in the
decade of the 1980s is promising, for the demographics of
the "baby-boomer" generation and increased educational
levels suggest increases in the population groups that
traditionally have been the heaviest magazine consumers.20
The industry needs only to remain fluid and adaptable to
changing interests to maintain its place of influence and
growth.21

A total of 28 magazines were used in this study. For

purposes outlined in Chapter Three, these magazines were

LRI




-3
109 DS
Ry
R
divided into five separate groups by type. A brief, con- :tiif
cise description of those magazines is provided here to ez
facilitate comparative study. gigi
e
Black Magazines: Ve
Black Enterprise, founded in 1970, is the nation's &;}l
only black business magazine. Its primary circulation is &ﬁ;&
among the most successful, affluent, influential black men ﬁig}
and women in the United States. It offers positive images :f;
of successful black business men and women through in- ;~
depth interviews and articles. Published monthly, its ﬁiﬁc
1984 circulation was 209,346.22 T
Ebony, which was founded in 1945, gives positive &E::
examples of black achievement for the middle-class black $£§¥

reader. It covers a wide range of subjects from news to

sports to fashion and considers itself to be the voice of

black America. It is normally the first to publicize
black breakthroughs and achievements. Within the last
five years, the magazine has reduced its size, added more
color to its pages and is emphasizing more female-oriented
content and more in-depth analysis. Printed monthly, its
1984 circulation was 1,300,000.23
Jet, founded in 1952, is an enormously popular publi- RN
cation designed to give blacks a summary of the weekly
news of interest to them. It covers black history, fﬁyﬁ
business, education, music, personalities, sports, law and NS

communication. 1Its circulation in 1984 was 770,000.24

........................................
.........................................
................
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General Interest Magazines:

Life began publication in 1936, but was forced to
cease publication in 1972, Revised in 1978, the emphasis
is still the photograph; however, more color is utilized
and it features more articles than its predecessor. The
magazine is aimed at the up-scale market between the ages
of 25 and 49. 1Its 1984 circulation was 1,319,000, It is
published monthly.25

People, founded in 1974, presents lively,

informative, heavily illustrated stories that concentrate

on up-beat and positive aspects of its subjects' life-

FIE I Tt

styles. Written in a short, breezy style, it presents

[

v

human interest articles and photographs about well-known

o

)

personalities as well as the unsung and the unknown who
are succeeding by overcoming barriers. Most of its
readers are between 18 and 49 years of age and college-
educated; their average income is $28,000. 1Its 1984
circulation was 2,800,000, It is published weekly.z6

New York Times Magazine is run as part of the Sunday

New York Times. It features in-depth articles and analy-

sis of national and international interest. 1In the last
several years, the magazine has increased its national and
foreign affairs political coverage. 1Its 1984 circulation

was 1,430,358.27
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News Magazines:
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Newsweek was founded in 1933 and immediately became
the chief competition for Time in the newsweekly market.
It is a popular, general mass circulation news magazine
which summarizes the weekly news events around the world
and presents analysis to explain them. It also offers
articles on social trends, religion, art, entertainment,
sports, science, media, justice and the entire spectrum of
American life., Generally thought to be more liberal than
Time, the magazine has realigned itself with the center
since the 60s. It is considered to be superior in domes-
tic reportage, columns, sports coverage, book reviews aqd
most entertainment cover stories, and normally reacts more
quickly than Time to most major news events and social
trends. 1Its 1984 circulation was 2,950,000.28

Time, founded in 1923, is America's leading news-
magazine, It is similar in format to Newsweek; however
the writing and editing are generally considered better.
Time is thought to do a better job covering foreign news,
science, religion and music and to make better use of its
color photography. Time is also considered pro-business.
Published weekly, its 1984 circulation was 4,275,000.29

U.S. News & World Report was founded in 1933. It is

a moderate to conservative newsmagazine with a concen-
tration on national and international affairs and an

emphasis on their relation to business. It has tradi-
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tionally de-emphasized the play-by-play retelling of the

week's events in favor of an analysis of their impact on
readers. Recently redesigned to make it more attractive
to the "baby-boomer" generation and to keep pace with both

Time and Newsweek, it has begun including more lively,

entertainment type features. It is published weekly with

a circulation of 2,100,000 reported in 198430

Women's Magazines:

Essence, founded in 1970, is aimed at the middle-
class black career woman, mother and housewife with infor-
mative articles on health, finance, careers, fashion,
lifestyles and the arts. It capitalizes on the popularity
of the women's movement as well as the traditional women's
magazines by forming a bridge between the two in its edi-
torial content. The typical reader is a black woman who
is employed and somewhat independent. The magazine is
published monthly and in 1984 had a circulation of
650,000,3"

Glamour, which was founded in 1939, has traditionally
concentrated heavily on fashion and beauty. However, that
concept has changed dramatically in recent years and by
1982 only 38 percent of its contents were devoted to those
categories. The scope of the magazine has broadened to
include articles on money, electronics, Washington news
and cars. Each issue contains a survey on one controver-

sial topic, from nuclear freeze to child custody in
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divorce. The magazine is geared primarily for the college
student and young career woman, 18-34 years old. 1It is
published monthly and had a 1984 circulation of
1,935,636.32

Ladies' Home Journal, founded in 1883, focuses on

family relationships, love, and marriage and is considered
one of the least progressive of the general women's maga-
zines. Its intended audience is married women between the
ages of 20 and 40 who have children and may work outside

the home. It features articles on food, home and beauty

and offers fiction excerpts in each issue. It is pub-
lished monthly and had a 1984 circulation of 5,500,000.33
McCall's was founded in 1870. It is designed to
appeal to women between 25 and 40 with articles on
fashion, food, and current women's issues. The magazine
is attempting to reach more of the "baby-boomers" through
a shift toward heavier, issue-oriented material. It is
published monthly and had a 1984 circulation of
5,500,000.34

Mademoiselle was founded in 1935, 1Its traditional

emphasis on fashion and beauty has been expanded to
include information about adult relationships, lifestyles
and social situations. The major distinction between

Mademoiselle and its closest competitor, Glamour, is that

it is geared toward the single young career woman, Pub-

lished monthly, it had a 1984 circulation of 1,096,558.3°
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Ms., which was founded in 1971, began as a specifi- fi;
cally feminist publication and presented a diversity of jf:
viewpoints. Over the last several years, it has evolved 3§§
into a magazine which covers the full spectrum of life ;;EE
experience and considers itself closest in spirit to j‘
Esquire, but from a woman's view. The magazine offers .'f
poetry, fiction, political theory and sociological analy- .
ses as well as articles on topics ranging from health to T_;
sports. Most of its readers are highly educated women in :._i
their late 20s and early 30s. In November 1979, ownership ; f
of the magazine was transferred to the Ms. Foundation, t :

gualifying it for tax-exempt, educational status which

lowered its operating costs and made it eligible for

grants. Published monthly, it had a 1984 circulation of

500,000, 38 s

Redbook, founded in 1903, has broadened its editorial
concept within the past several years from one which R
focused on the traditional women's problems related to .
homemaking and child-rearing to more diverse aspects of
women's political and social issues. It has eliminated —
the large novel that formerly ran in each issue to include
more coverage of beauty and fashion. Aimed at the young,
single or mafried employed woman, its 1984 circulation was
4,300,000, It is published monthly.3’ | S

Seventeen, founded in 1944, has consistently been the

most popular teen magazine. It retains its heavy emphasis _—

LT
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on fashion and beauty, but has recently increased its
coverage dealing with fitness, nutrition, careers and a
wide spectrum of social issues. The magazine had a 1984
circulation of 1,552,880, It is published monthly.38
Teen was founded in 1957, It is a glossy magazine
for teenagers with more celebrity and less fashion empha-
sis than Seventeen. It normally features four general
nonfiction articles dealing with health, physical develop-
ment, or advice and a short story. Its circulation in
1984 was 1,058,000. It is published monthly.39
Vogue, which was founded in 1892, was the premier
fashion publication of the 70s. It has recently changed
its editorial content to appeal to modern, young women and
now features health and life-style articles with :ts
fashion. Now published monthly rather than biweekly, its

1984 circulation was 1,101,451.40

Woman's Day, founded in 1937, is an inexpensive maga-
zine sold primarily in supermarkets that offers advice,
recipes, coupons and features for homemakers. In an
effort to attract the younger 18 to 35-year-old woman, the
magazine has been redesigned graphically and has increased
the use of color photography. Published 15 times per
year, its 1984 circulation was 7,748,069.%"

Working Woman was founded in 1976. It is designed to

appeal to the full-time career woman on the lower or

middle rungs of management, so emphasizes career-related
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topics. Fiction and advice for homemakers were eliminated
approximately three years ago to narrow the audience and
solidify its identity. Published monthly, its 1984 cir-
culation was 44,000.42
Specialized Magazines: gg;g
Esquire, founded in 1933, has changed dramatically ;;33
R0
since its inception. Formerly a highly respected literary i;iﬁ
magazine, Esquire now aims for the well-rounded male :};E
reader with a variety of interests. 1In 1985, it began to i%
expand its readership to women through articles designed "
to appeal to both sexes. The magazine features articles E;;
on fashion, entertainment, sports, travel, and personal- :§5
ities. Published monthly, its 1984 circulation was S
739,105, 43 .?E’
Oomni, founded in 1978, is a magazine of science fact ;gég
and fiction. It features articles on science, the arts, ;:Eﬂ
travel, astronomy, psychology and technology. It has Ei;;
emphasized the development of a distinctive look with E¥E§
futuristic covers. The median age of its readers is 27. ::if
It is published monthly and had a 1984 circulation of :??
1,000,000, 44
Popular Science was founded in 1872, 1Its focus is on
new consumer products resulting from technology with ziﬁ
photos and diagrams which show how the new products work. E?E
A
Articles are written in simple language for the general N
=

-, "
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reader. Published monthly, it had a 1984 circulation of

1,933,000.4°

The Progressive, founded in 1909, is a decidedly

liberal magazine which stands to the left of The Nation.
It features news and opinion articles on international,
national and Washington affairs by nationally known
authors. Both the writing and the layout of The

Progressive are more stimulating and lively than most

other opinion magazines. Published monthly, its 1984

circulation was 36,000.46

Psychology Today, which was founded in 1967, features

clearly written articles on current trends, historical
developments and research findings within the behavioral
sciences. It is geared to the general public rather than
the professional., Its typical readers are highly educated
men and women between the ages of 30 and 40. Published
monthly, its 1984 circulation was 850,000.47

Science News, which was founded in 1921, concentrates

on short announcements and interpretations of scientific
developments from research journals, symposia and inter-
views. Published weekly, it covers all fields of science.
Tts 1984 circulation was 175,000.,48

Senior Scholastic was founded in 1936. 1t is a popu-

lar newsmagazine distributed in high schools for use in

government, history and current affairs classes. Pub-
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lished weekly (except June-August), its 1984 circulation
was 472,000.4°

The 28 magazines utilized in this study serve to
illustrate the diverse range of interests, topics and

readerships covered by the magazine industry today and

provide a good overview by which to analyze the scope of

coverage on women and the military.
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CHAPTER VII

BACKGROUND: MEDIA COVERAGE OF WOMEN

It is generally accepted that the mass media both
reflect the dominant values and attitudes of a society and
at the same time act as agents of socialization--teaching
"acceptable" behavior.1 They have such a pervasive
influence in this country that they have become the
dominant method by which we transmit our social culture.2

By 1970, 96 percent of all American homes were
equipped with television sets, while one 1973 study found
that by the time an American child is 15 years old, he or
she has spent more time in front of a television than in a
classroom.3

Magazines, too, are a dominant source of influence in
our society. As indicated in Chapter VI, they are cited
as the medium which contributes most to a person's
personal knowledge or which furnishes the most usable
ideas about automobiles, consumer education, mental and
physical health, finances, fashion or families.4

Additionally, the media have the power to present
facts or promote myths through their presentation of

"scientific facts" regarding women's strengths, weaknesses
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or abilities. Speculation can become fact, myth can
become truth, and theory can become documented evidence
almost solely on the word of the media.5

From radio, television, magazines, newspapers, films,
books and now music videos, we form our images of social
reality.6 In particular, sex roles--which serve as guide-
posts for sex-appropriate behavior, skill, appearance and
self-image--are transmitted by our media.7 It is no
wonder then that the mass media have undergone much criti-

cal examination with respect to their portrayal of women

during the past 35 years.

Betty Friedan is often credited with launching the -
latest American women's movement in 1963 with the publica- AT

tion of her book, The Feminine Mystique. Although studies

of the media's image of women had been conducted prior to

that time, her examination of sex-role stereotyping in ;544:
women's magazines provided a catalyst for other research.

Since that time, much research has been conducted

with respect to women's image within every medium.
Although the media have differed, the results generally

have been the same: men dominate the media in number as

well as symbolic presence and women are routinely pictured o
in traditional roles of homemaker and mother dependent

upon a male figure.9 This is despite the fact that during

this same period the social roles of women have changed in




e LTy LTy g R

125

a variety of ways--most predominantly that the number of
women working for pay has doubled since 1957.10
In 1980, Matilda Butler and William Paisley compiled
statistical information from various media studies con-
ducted from 1935 to 1978. They analyzed studies on adult
and children's television programming, magazine content,
commercials, books and films, and concluded that, overall,
women were vastly under-represented. This was
particularly true within television.11
In their comparison of 11 studies of television
commercials conducted between 1972 and 1978, they found
that 90 percent of the offscreen narrations (voice overs)

12 Additionally, from 1972 to 1976,

were provided by men.
60 percent of the women in commercials were shown in
family roles compared to 18 percent of the men. And, as
might be expected, 38 percent of the women were involved
in cleaning, washing or cooking while only 11 percent of
the men were shown performing these duties.13
Television programming has also been the subject of
intense study in an effort to determine sex-role represen-
tation and dominance patterns of men and women., In both
comedy and drama programs, it was found that there were
fewer female characters and they were less important to
the storyline.14 In particular, one study found that only

38 percent of the major roles belonged to women and that

they were portrayed in stereotypical roles of housewives,

............
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15 Although women's roles have

nurses and secretaries.
been expanding within the last several years and now
include depictions of women as police officers, lawyers
and physicians,16 Butler and Paisley c¢ite several studies
in which these "nontraditional" women could not effec-
tively function without a man's assistance.17 Further, a
1985 study of public television found similar results with
men outnumbering women two to one in dramatic and news
roles, women serving as narrators primarily during non-
prime time children's viewing hours and serving in more
passive roles.18
Even children's literature does not escape the
pattern of stereotypical representation of women. Butler
and Paisley report that in 19 studies of children's
literature from 1971 through 1976, there were more male
characters featured in the text, photos and titles, male
characters were shown in more occupations than females and
stereotypical "male" and "female" personality traits were
generally adhered to despite the fact that more than half
of the authors of children's books are women.19
Sex-role research of magazine content has focused
primarily on the plethora of women's magazines that inun-
date American women from their early teens, and it has
generally been distinguished between fictional and non-

fictional content. Unlike television, magazines can tar-

get specific audiences. Women's magazines, which are
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directed to and read almost exclusively by women, there-
fore, can respond to societal changes more quickly than
television.20

Butler and Paisley cite numerous studies of magazine
articles and short stories that have examined women's
occupational roles. 1In research examining women's
coverage from 1940 to 1970, nine studies concluded that,
in general, few women were shown pursuing careers, the
employment of women was normally presented in an
"unfavorable" light usually emphasizing some form of
conflict, and jobs were viewed as a step toward getting a
husband.21

In particular, one frequently cited study of fiction

in Good Housekeeping, Ladies' Home Journal and McCall's

between 1940 and 1970 found that women's roles were
defined by the presence or absence of a man and that women
were consistently portrayed as spinster, single but
looking for a husband, housewife-mother or widowed or
divorced. Although the study found that the vast majority
of the married women were not employed, among those who
did work for pay, 51 percent were in "low status" jobs
(e.g., secretaries, clerks and servants), 38 percent were
in "middle-status" positions such as teachers, nurses and
stewardesses, and the remaining 11 percent were in "high-
status" occupations of college professor, interior decora-

tor or geologist.22

........
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And, these images were not confined to the women's .
magazines alone. Busby cites a three-part study of both .
traditional women's and general audience magazines from -f'-
1957 to 1972 which examined the images of women at work in Yy
an effort to detect changes in their occupational roles.
It discovered that the proportion of women portrayed as
housewives in magazine fiction had risen only slightly
while the proportion of working married women had remained e
consistently low.23

Studies of non-fiction in women's magazines have
found somewhat different images. In even the most tradi-
tional publications, alternatives to domestic images of
women are gradually finding their way into the content.24

A comparison of women's non-fiction roles appearing in -

Mademoiselle, Redbook and Ms, between 1966 and 1974, like-

wise found that all three magazines had given attention to
women in non-domestic roles; however Ms. did so with far - .
greater regularity.25

Similarly, Geise's 1979 study in Redbook and Ladies'

Home Journal over a 20-year period found that the articles R

examined did reflect changes paralleling those occurring :qi
in society. She discovered significant differences in

female roles with traditional marriage, sex roles and e
divisions of labor receiving less support over time in

both publications. She also found declining support for

the concept that motherhood is essential for a woman's ~=r




129

WA

fulfillment. Despite this, however, role models in both

magazines gave family matters priority over théir careers,

with single career women anticipating making real sacri-
6

) A el e
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fices in their work upon marriage and motherhood.2

In a 1985 study of women's magazines, work options

- presented in "established" vs. "new" magazines were exa-
;; mined and it was discovered that even in the established
magazines, a considerable majority of women profiled did
work full-time. This constitutes a definite change from

earlier studies when women were consistently shown in

3 family settings and indicates that the image of women, at
least as presented in women's magazines, has indeed

changed. To further emphasize this point, 40 percent of

the women in the study were portrayed in nontraditional
occupations.27
In contrast, in a comparison of the photo content in

randomly selected issues of Time and Newsweek for the

years 1940, 1960 and 1980, women were seldom pictured in

roles other than artist/entertainer or spouse or featured
< in sections other than "Entertainment"” or "People," indi-
cating that women's activities were interesting, but rela-

tively unimportant. The few women who were depicted as

i professionals often held stereotypical occupations of
. fashion designer, teacher, secretary and nun.28
Women's family roles have similarly coincided with

i traditional occupational images. In Glazer's study of 7;f4




. -{&-‘.'
)
L

A A

e
‘.' a

PV,

&

130 e

%

Working Women, when women chose (or were forced) to work,

they were still expected to do all of the traditional

housework themselves.29

Likewise, a 1984 study of seven
women's magazines supported Glazer's findings by discover-
ing that all seven featured articles in which women were
shown easily and equally combining employment and full
domestic responsibilities, thereby perpetuating the
"superwoman" image.30
The bulk of research on the media's image of women
was conducted during the 60s and 70s, with far less empi-
rical research concerning the subject in the last few

years. Generally, the media overall have been slow to

react to new concepts of women's roles, but there is evi-

dence that they have responded to public attitudes

throughout the period and have broadened their coverage.31

Magazines, especially women's magazines, have S
reflected some of the social changes of the past twe -
decades by focusing more on women working for pay, on the
variety of options open to women, on some of the problems
facing working mothers and on some of the changes and con-
flicts in women's role definitions. 1In addition, these
magazines have covered such previously taboo topics as
abortion and premarital and extramarital sex.32

Also, the new generation of women's magazines which

have emerged geared to women in specific roles (e.q.,

Working Woman, Working Mother and Savvy) and focusing on
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women's growth and expansion (Ms. and New Woman) has con-

tributed to the changing image of women in the media.33

As the mass media are transmitting images to leaders
of the next generation, their treatment of women has enor-

mous social, political and economic importance.34 In ;

order to fully trace the media's performance into the S

decade of the 80s, further research needs to be conducted,

particularly with respect to the rash of new magazines .-

appearing daily, the medium of television and the
onslaught of music videos. S

It is apparent, however, that for changes to occur -
the general public, media owners, media professionals and ﬁfﬁ
society at large need to be sensitized to the issue of o
women's full integration into the workforce, and that
efforts must be continued to establish the necessary

equality between the sexes.
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CHAPTER VIII

DATA: BLACK, GENERAL-INTEREST AND SPECIALIZED MAGAZINES

Introduction

The first chapter of this content analysis covers
three types of magazines encompassing 13 separate publi-
cations and 38 individual articles on the subject of women
in the military. Articles in this chapter were published
yearly from 1976 through 1985, with the topics and lengths
as varied as the magazines themselves. The bulk of the
data (20 articles), however, appeared during 980 and
1981. Although 1980 saw the graduation of the first women
from the military academies, there was, surprisingly, only
one article on that subject in these magazines. The 20
articles published during that period focused on many
different topics.

This chapter is divided into three main parts: black
magazines; general-interest magazines; and specialized
magazines. Each part is further sub-divided by publication
title. A general discussion of the data found in each
magazine is provided prior to the in-depth analysis of
each individual article. A summary of the findings is

included for each magazine type at the end of each
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section. This summary also addresses the research

questions that are listed in Chapter I. The last section

,I.,' -’

is an overview of the entire chapter.

~
)

BLACK MAGAZINES

Black Enterprise

During the ten year period studied, Black Enterprise

published only one article dealing with women in the armed
forces. That article, titled "Women in the Military,” was
located on the last page of the seven-page feature titled
"Blacks in the Military: Opportunity or Refuge?" which
was published in the July 1980 edition of the magazine.1

No author was identified for the article which dis-
cussed, in broad terms, the topic of women in the military
in general and the military as a career choice for young
women. The article was not predicated upon any specific
event.

The cover of the magazine featured a picture of the
then Secretary of the Army, Clifford Alexander, superim-
posed over a montage of five servicemen performing various
functions. No women were represented on the cover.

The Black Enterprise feature consisted of four

separate articles: "Opportunity or Refuge"--a broad

examination of blacks in the military; "Secretary of the

Army: Man in the Hot Seat'--a profile of Clifford
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Alexander Jr.; "A Very Patriotic Black Leatherneck'"--a
profile of one successful black Marine non-commissioned
officer; and "Women in the Military."

The article, "Women in the Military," which was

framed inside a "box,"

covered approximately two-thirds of
page 30 and was 13 column inches in length. The title,
written in bold, black block letters, sat atop a color
photo of an enlisted woman performing clerical duties at
her desk. The cut-line under the photo proclaimed, "Spec.
4 Marcia Peart hopes to model" leaving the reader the
impression that this one military woman intended to get
out of the service. The text of the article then
followed.

The article focused on the positive aspects of a
military career for women. This was accomplished through
the use of testimonial quotations throughout the article
by Spec. 4 Peart, identified as "21, an Army Specialist
4th Class from Brooklyn, New York" and the use of statis-
tics detailing women's expanding roles within the service.
Military service was favorably presented in such state-
ments as: "While the great majority of female GIs are
assigned to traditional service and support functions,
such as clerk-typists and nursing, many have already begun
to move into jobs long held exclusively by men." And
"Women are flocking to the peace-time armed forces, eager

to prove they can do any job a man can do."
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Spec. 4 Peart discussed her living quarters, which
were "similar to a coed college dormitory," her job, which
was "no more demanding than that of her civilian girl
friends," and basic training, which was "tough," but which
provided the "discipline" she "needed.” The article did
not present any unfavorable factors connected with the
military lifestyle, although it did state that "years ago
women who went into the service were often considered a
little odd."

Generally, the article's presentation of facts and
statistics was accurate; however, it did present several
conflicting images and left several questions unanswered.
Although the article stated that "the military is now
attracting many young women like Peart," there is no iden-
tification beyond her age, rank, and hometown., Addition-
ally, Peart stated that she "wants to be a model and would
stay in [the Army) if she could get to Italy where she
could start modeling during off-duty time." There was no
further explanation as to why this was not possible in her
current assignment nor was the reader advised as to what
her current assignment and job were.

Further, although a great deal of the article focused

on women's expanding roles, Black Enterprise's presenta-

tion of Spec. 4 Peart sitting at a desk, in front of a

typewriter and informing the reader of her intentions to

........
______________
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become a model, reflected a stereotypical, traditional

image.

Ebony

Frequency and Placement

The first article dealing with the subject of women
in the military appeared in the November 1976 issue of
Ebony. There were a total of nine articles published from
1976-1985, with multiple articles appearing in 1980, 1982
and 1983.2 There were no articles published in 1977,
1979, 1981 or 1984. All nine articles were features with
five (55 percent) concentrating their coverage on one
woman.3 On the average, the articles averaged 22 column
inches in length. None of the articles received cover
mention.

A total of seven (78 percent) articles resulted
directly from a specific action or event:4 two (29
percent) discussed women's entrance and graduation at
military academies and five (71 percent) reported on
"firsts" by black women.

The majority (five, or 56 percent) of the articles in
Ebony focused on the topic of firsts and two (22 percent)
focused on women's attendance at the military academies.
Of the other two articles, one examined women's expansion

from a broad view and one offered a profile of women.5
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Illustrations

There were a total of 91 photos utilized in the nine
articles, with every article containing an average of 10
photos. The majority (37) were of women in a work
environment (or classroom in the case of academy females).
Of these, nine were in a classroom setting, nine depicted
women supervising others (men and women), seven featured a
woman navigator and six were pilots. Other pictures util-
ized in the work category consisted of two stevedores, two
women at the helm of a ship, one airplane mechanic and one
officer conducting a formal, in-ranks inspection. There
were no photos depicting women in traditional "feminine"
jobs.

Twenty-one of the photographs were of women in uni-
form, however, within a casual rather than work or regi-
mented posture, while nine portrayed women in civilian
clothing. The remaining photos consisted of: five under-
going physical training; five undergoing a formal inspec-
tion; five in a ceremonial setting; three portrait-type
photos; three of women within a large group; two in a
"field" environment; and three classified as other which
included photographs of objects or people other than mili-
tary women. With the exception of the one full-color
portrait used in the February 1980 issue, all photographs

used in Ebony were in black and white.




f: Authors

! Only one of the nine articles carried a by-line

E identifying an author.6 That author, Marilyn Marshall,

-: was responsible for the April 1983 article on Coast Guard
_ Academy graduates. No biographical information was pro-

' vided for Marshall.

i Individuval Examinations

"Women in the Service Academies"

Published in November 1976, this 46-column-inch arti-
cle focused on the entrance of women, specifically eight
black women, into the military academies.7

The title, which rested in the upper left corner of
page 31, and the coverline directly beneath it--"Black
women are among first to crack sex barrier at Annapolis,
West Point and U.S. Air Force Academy'--combined with the
21 photos accompanying the text to create an image of
women as an integral part of academy life. Photos include
shots of women in class, performing physical exercise,
undergoing inspection and within large groups.

The article began with the image of "the wall of

three bastions of male chauvinism" being "perforated by
women in combat boots with M-1s slung over their shoulders
. and the gumption to forge a pioneer trail" and continued

to describe the rigors of academy life, the "resentment"

- of the male cadets who referred to the women as "queen

bees" and the motivations of the eight women. Day to day

...........................
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male cadets: "their schedules limit any social inter-

action" and "'A lot of the girls like upperclassmen,'"

The basic tone of the article was positive, emphasiz- ?35
ing not only the women's attitudes and adjustments, but
the benefits of academy attendance: ''Cadets also receive
special deals on cars when they become seniors. The
student parking lot at Colorado Springs attests to this.
It is filled with shiny Datsun 240Zs, Porsches, Corvettes
and Triumphs."”

In general, the article presented a positive portrait
of academy attendance without focusing too heavily on
negative aspects related to the women's presence. Photos ;Qr
r showed women in a wide spectrum of activities usually
integrated with men. The women were normally described
only by age and home state, although those from military ;fk
families were so identified. There was little concentra-
tion on traditional concepts of women's emotionalism, the Tl
only reference coming from one male officer: "'I've had
to tell more male cadets to knock off the tears than the

women, '"

"Woman Navigator Spans the Globe for U.S. Air Force" et

This 27-column-inch article, published December 1978,
focused on the first black woman navigator in the Air
Force.8 The 13 photos accompanying the article primarily 5§

;f depicted the female captain engrossed in her work in -




briefing rooms and inside the plane itself, but as is
routine Ebony style several photos of the woman navigator
in civilian clothes, entertaining for family and friends,
effected the "well-rounded" image.

The article described the duties of the "28 [year
old] budding criminologist turned globe-hopping navigator"
and stated that "whatever trepidation” may have "filled

the hearts of the men" with whom she was assigned, her

"

work has proved "'superior in every respect,

according
to her male superior. The job was described as a
continual "foreign adventure" in which the crew of the
aircraft has "time to dine in a fine Japanese restaurant
in Tokyo. Time to shop for trinkets at a flea market in
London, buy clothes from a Paris boutique, or relax on a
sandy beach on a tiny island in the Indian Ocean." The
navigator, who is "satisfied and comfortable" with her
military life, was noted as having "developed an apprecia-
tion for home that most people take for granted" and for
taking "particular joy in entertaining at home."

The article offered a positive, albeit unrealistic,
romanticized view of military duties and took pains to
ensure that the woman navigator was depicted both on the
job and "getting acquainted again with her house in
Vacaville, her German shepherd, Max and friends." Per-

sonal descriptives, however, were not used.
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"The General is a Lady"

Published in February 1980, this 29-column-inch
article focused on the first black woman general,
Brigadier General Hazel Johnson.9 It was the only Ebony
article to utilize color photography.

The fuil-page, color official Army photograph of the
general standing in front of the United States flag and
her red general's flag with one white star, might well
have riveted the reader's attention to page 44. The
facing page shouted the achievement with the title printed
across the top of the page in bold letters. Other photos
on page 45 showed the general at the promotion ceremo